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Personal Statement
I am a tested professional with dual Honours in Business Administration and Marketing (MBA & MMM) with proven track record of 8 years in the areas of International client liaison, networking, key relationship management and team management. Seeking an enduring position with a progressive organization wherein accrued skills and expertise can be effectively utilized to fulfil the objective of the Organization.
	Key Skills


· Key Relationship Management, Strategic Contacts, Communication skills, Networking.
· Auditing, Operations Management, Operational Governance, Training and Development. 

· Customer Relations, Planning, Market Analysis, Standardized Policies & Procedures, Customer Service. 

· Market Research, Internal Auditing, Marketing Campaigns, Event Management. 

· Leadership, Team Building, Motivation, Critical Decision Making, Ability to work under pressure. 

· MS Office Automation, International accounting software Tally 7.2, & 9.0.
	Professional Experience
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 Indian Business and Professionals Council, Dubai, United Arab Emirates
 

 Executive Officer
 July 2011 - Present

IBPC is a Dubai Chamber of Commerce undertaking formed in the year 2003 with a mission to strengthen co-operation and develop business relationship between the UAE nationals and Indian businessmen and Professionals

Highlights:
· Proficiently planned, managed and controlled events from conception to clean up in addition to monitoring support services, facilitating communications, arranging meetings for key influencers and strategic decision makers to promote economic co-operation between UAE and India.
Key Responsibilities:
· Conceptualizing and implementing various networking events and exhibitions on behalf of the Council for over 900 members who intend to develop trade. 
· Facilitating different business councils/groups in cultivating professional relationships with elite, HNI individuals and key influencers by organizing various networking events. 
· Administering entire gamut of business activities for visits by central and state ministers or ministerial delegation, working in liaison with Embassy of India and Consulate to develop and promote trade and investment. 
· Taking care of the basic finance matters of the office and coordinating with the Auditors/Accountants for any relevant matters.
· Handling day to day Administration & Operations matters related to Members, Feedback & grievances, Enquiries & Research, Quotations & Procurements.
· Preparing and presenting organization’s vision and mission at the events while resolving any issue/queries to assure positive professional service in addition to day-to-day management of routine business affairs. 
· Streamlining the development of business relationships by diligently following up with members, Board of Directors and associated government organizations while maintaining open channels of communication to facilitate exchange of information in accordance with organizational guidelines and policies. 
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 Barclays Bank, India






 

 Assistant Territory Manager
 January 2010 - January 2011

Highlights:
· Drove business growth and surpassed business targets by rocketing channel administration from 7 to 14 and through direct sales by means of competitor analysis, market research, team performance and effective execution of planned sales strategies.
Key Responsibilities:
· Computed audit reports on channel performance and routinely updated HOD on team performance, sales achievement, business trends, and product market dynamics along with strategic recommendations on expanding organizations reach and profit revenues. 
· Conceptualized sales initiatives to sell credit cards by direct sales or through alternate channels and effectively achieve assigned targets and enlarge customer base. 
· Provided leadership/direction to team members, evaluated strategies and provisioned professional guidance to improve performance and deliver service levels that are met with customers’ expectations. 
· Computed audit reports on channel performance and routinely updated HOD on team performance, sales achievement, business trends, and product market dynamics along with strategic recommendations on expanding organizations reach and profit revenues. 
· Conducted market/customer/competitor mapping to build network/database of contacts in support of assigned targets, contacted these customers by calling/meeting them and thus win new business. 
· Established close rapport with key accounts by periodically visiting and making effective presentations, providing complete after sale service and proficiently resolving any product grievance. 
· Guided new team members and resolved their discrepancies/grievances by researching and interpreting organizational policies on product details, applied observations and recommendations to operational issues. 
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 Shelters - Citibank Associate, Mumbai, India




 

 Assistant Sales Manager
 July 2009 - December 2009

Key Responsibilities:
· Identified and interpreted opportunities to sell organizations products/services by prospecting new clients, communicated effectively with them by conducting meetings, and pitched existing customers for cross selling opportunities. 
· Explored specific client’s needs and suggested requisite products and identified any opportunity to add value to job accomplishments. 
· Supported and maximized effectiveness of sales operations to assure positive professional services for HNI individuals like CEO’s, VP’s, Directors etc and achieve high customer satisfaction. 
· Performed detailed market appraisals, devised new tactics to improve the quality of high spending customers, resolved client queries/grievances to provide best possible level of service. 
 Kerala Kaumudi Private Limited, Kochi





 

 Assistant Advertising Manager

 June 2008 - June 2009

Highlights:
· Successfully managed two promotional events through sponsorship and registered a profit of INR 4 lakhs which resulted in an increased face value of the newspaper in the region. 
· Demonstrated effective marketing skills by successfully converting prospects to customers and provided premium service levels to increase customer loyalty.
Key Responsibilities:
· Proactively promoted the newspaper among advertising agencies and individual companies to gain bookings and sponsorship and thus expand organizations profit avenues. 
· Planned and streamlined business activities for executives on day-to-day basis, evaluated team performance and prepared reports/presentations, reviewed sales targets and striven to achieve and surpass them. 
· Mediated with other ancillary departments like, accounts, human resources, circulation and editorial department, sales to fine tune business processes and thus augment performance and sales volumes 
· Facilitated in implementation and execution of various promotional events by getting sponsors and established an effective follow-up of such events.

	Education


Suryadatta Institute of Management and Information Research, Pune, India

January 2008 

Master's degree in Business Administration - Finance & IT 

Pune University, Pune, India








January 2008 

Master's degree in Marketing Management 

Kerala University, Kerala India







January 2006 

Bachelor's degree in Commerce 
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