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 Faisal 
Email: faisal.377105@2freemail.com 
· C/o-Mobile (UAE): +971505891826
Assistant Marketing Manager 
	Proven talent for creating marketing solutions with an aggressive drive for researching opportunities and developing new business. Experienced in Start-Up and High Growth situations, with expertise in product development, managing product portfolios, analytical reports, marketing research and trade marketing activities. Proven ability to analyze market scenarios and develop marketing propositions which deliver outstanding results.


Areas of Excellence:

	· Marketing Strategy
	· Trade Marketing
	· Marketing Research

	· Product Development
	· Product Portfolio
	· Brand Management

	· Information Management
	· E-Marketing Solutions
	· Exhibitions & Trade Fairs 


PROFESSIONAL EXPERIENCE
	Al Anwar Ceramics SOAG. Nizwa, Oman
Feb 2017 to till today
The Largest Ceramics Manufacturer In Oman
Assistant Marketing Manager
Joined the organization to define new product portfolio, product launches, developing new products (tiles) and distributing to whole domestic and export markets, dealing the customer visits and showcasing entire product ranges in order to generate sales revenue.

Further responsibilities includes dealing the exhibitions, developing company catalogue, dealing with agency to construct corporate website and promotional activities.

Selected Accomplishments:

Defining Product portfolio. New product portfolio is defined in term of new sizes and new designs in order to meet the domestic and export markets. The portfolio is completely covering the commercial and residential arena.
Trade Marketing and Exhibitions. Responsibilities are assign to manage effective distribution of product samples to all local and export market and showcased in distributors showrooms. In addition, Big show Oman 2017 successfully executed. Currently, Big 5 Dubai 2017 is in progress to participate. The assigns responsibilities to deal with organizers, stand construction, product selection and display and run the show during exhibition days.  

Al Forsan Global Industrial Complex, King Abdulla Economic City, Rabigh
Oct 2014 to Feb 2017
An emerging global ceramics manufacturing company in Kingdom of Saudi Arabia

Marketing Specialist

Joined the organization to initiate product development, product launches, trade marketing activities, implementing marketing strategies to empower the brand image of Forsan Ceramics as an emerging ceramic manufacturing company.
Further responsibilities includes defining and managing of product portfolio, developing marketing procedures and collaterals, promoting products (tiles and sanitary ware) among  entire distribution channel to ensure effective brand management initiatives.
Selected Accomplishments:

Managed development of product portfolio for both ceramics tiles and porcelain tiles. The portfolio contains over than 200 tile series to meet the specification of wall & floor areas, interior and exterior applications for commercial and residential sectors. The product portfolio development is based on intensive marketing research which fulfill requirements of GCC market.

Proposed comprehensive marketing oriented business development proposal for the organization. The proposal was based on macroscopic analysis of KSA, potential in ceramics market, competition analysis, construction growth and opportunities and marketing strategies to meet the long-term profitable targets.
Trade Marketing and Exhibitions. Formed an effective procedure for distributing new product launch to domestic and overseas distribution channel for entire product range (tiles and sanitary ware). In addition, successfully participated and executed all activities for Big 5 Dubai 2015, Big 5 Jeddah 2016 and Cersaie Italy 2016 exhibitions. 
RAK Ceramics, Ras Al Khaimah, UAE
Oct 2010 to June 2014  

The world's no.1 ceramic manufacturing company 
Senior Marketing Executive
Appointed to execute the product marketing strategy and participate in strategy formulation in order to promote the various RAK products (tiles and sanitary ware) and brands to a global market. Assigned responsibility for developing and implementing marketing plans & strategies, product launches, ATL / BTL promotion, research & analysis and the overall analysis and reporting of marketing performance to management. Further responsibilities included development of tactically timed promotions and schemes to ensure optimal stock inventories, promotional campaigns and exploring platforms that would further enhance the RAK corporate image.
Selected Accomplishments:

· Successfully executed the launch of 50 plus new products in each year contributing a turnover of over $12.0M in annual revenue of organization. The launches were successful largely due to the innovations researched and later developed, such as the first ever brand of tiles targeted towards children called RAK Juniors (http://www.rakjuniors.com).
· Developed and executed global marketing plan, retail marketing plan and region based marketing plan with collaborating of sales department within budgeting constrains. The recommended strategies covered all aspects of marketing mix such as product development, competitive price, right placement and effective media of promotion.
· Successfully conducted customer satisfaction survey across all UAE retail outlets. The results indicated necessary corrective measures which delivered 17% sales growth annually by delivering superior services.
· Worked closely with trade marketing department. The assign responsibilities were to ensure the all products properly delivered to distributors and properly placed in showrooms. In addition, the all new products are properly reached and displayed during exhibitions.
· Prepared various statistical and analytical reports which guided senior management in decision making for balanced product portfolio. The reports consist of various scenarios like cost benefit analysis, products and region's performance, efficiency of promotion tools & sales support and promotional campaign analysis.
· Formulated and executed competition analysis marketing research program of UAE ceramics market. The outcomes highlighted top performing brands, their products and pricing structures which guided to make effective strategies to empower RAK Ceramics’ UAE market share.
· Successfully introduced RAK Ceramics to current internet based marketing platforms, assuming responsibility for implementing the corporate and brand websites, mobile applications, smart design applications and social media marketing. The e-marketing strategy has enabled the company to achieve greater visibility, with the corporate website currently attracting a massive visitor’s traffic each day.

· Planned and executed promotional offers such as "product of the month" and "stock promotion offers" in company retail outlets. The promotional campaigns magnificently boost revenues in their respective areas.
· Developed 35 plus project case studies of prestigious projects executed by company across the globe. The reference project portfolio enhanced corporate image of organization and guided sales professionals to grab the opportunities in both commercial and residential sectors for both local and export markets. 
· Prepared the annual budgeting for MARCOM department which highlight the major projected activities for upcoming year. The prepared factsheets disclosed expenses occurred for recent year with forecast for upcoming year. Consequently, the comparison shows the significance of major strategies which further guided to take corrective measures if required.
· Successfully conducted employee training programs for sales professionals to develop their skills. The sessions primarily highlights new launched products, soft selling skills and problem solving technique in order to deliver better services to retain brand loyalty.

· Conceived, developed and delivered a comprehensive information solution to the company for tracking upcoming project updates, leads and industry statistics. The database has allowed for more efficient marketing operations at the company with meaningful information available readily, resulting in better decision making.

PROFESSIONAL DEVELOPMENT
· SAP  - Customer Relation Management

· Proficiency in MS Office


QUALIFICATION
	Institute of Business Administration - University of Punjab, Lahore 
Master of Business Administration – Marketing (2010)
University of Punjab, Lahore
Bachelor of Science (2008)



· UAE driving license holder valid till August 2023.

· Oman driving license holder valid till April 2027.
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