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[image: image1.png]MBA Marketing qualified professional actively
exploring opportuniies that provide confinuing |
challenge and professional growth, Capable to direct
aggressive sales, strategic marketing results-
oriented client relations, high standard customer
service and smooth flow of overall business
operations.  Equipped  with  stong
commercial fconsumer awareness combined with
talent in developing marketing techniques and
devising unique programs designed to yield a
profitable outcome. Also a proactive leader taking
pride in being responsible with strong capability in
leadingteam towards professional excellence hence
achieving cumulative success.

Master of Business Administration - Marketing
P.A College of Engincering - Visyeswaraiah Technological University, India

‘Consistently demonstrated resourcefulness and initiative in support of fop management with

flexibility in working wel in cross-functional teams.

' Gained comprehensive knowledge and thorough understanding of the entire flow of operations of
business primarily with concurrent marketing needs and client requirements.

' Noted as flexible team player who is adaptive to change and resourceful in getting the job done.

' Track record of admirable leadership and active involvement in various extracurricular activities
cited for makingsignificant contributionsto institutions. Recognized by peers and instructors as an
individual who values diversity, inspiration and challenges.

 Carriedout consistent career growth by using knowledge gained from previous experiences and by
‘upholding dedication and commitment in work profile.

 Eagerness to face and take challenges of providing controls combined with willingness to accept.

greater responsibilities and self mofivation.

Participate in brainstorming for marketing strategy in close coordination with advertising and

promotion managers: set short and long range goals, objectives and operating procedures; seta

bulls-eye consumer target; establish benchmarks for measuring financial and operating performance.

* Help identify, develop, or evaluate marketing strategy, based on knowledge of establishment
objectives, market characteristics, and cost and mark-up factors.

* _Develop pricing strategies, balancing firm objectives and customer satisfaction.
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