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PROFILE

Goal-directed, results-oriented professional with a strong medical background and education. Skilled communicator, persuasive and adaptable. Self-motivated with high energy, initiative, and focus. Keen insight into needs and views of others, able to listen and identify issues or problem areas and form innovative solutions. Professional, personable, and articulate in presentation. Areas of interest and strength include:

· Client/Community Relations  

· Communication/Negotiation/Facilitation

· Flexible/Assertive/Adaptable

· Problem Solving/Decision Making

· Presentation/Training Documentation/Writing

· Marketing/Management.

CAREER OBJECTIVE

A promising career in a reputable organization that will enable me to practice my skills and knowledge and build a career in marketing.

EDUCATION

· Masters in Marketing Management          University of Northampton,

England.   

2006-2008.

· Bachelors in Pharmacy                           University of Karachi,

          2000-2004.

 WORK EXPERIENCE 

· Lloyds Pharmacy                                         May 2006-To date.
     Position held : Assistant Pharmacist.
· AGP Pharmaceutical Ltd                            Sept 2005- Oct 2005
Position held : Marketing Trainee.

· Abbott Laboratories Pharmaceutical        Feb 2005 – Sep 2005.
    Ltd .

    Position held : Production Control Inspector.

PROJECTS 

· International Marketing : Masters dissertation which discusses the Entry strategies for a company desire to enter into any developing market. The thesis explains different entry modes available and best adaptable entry mode. The project also provides the steps and procedure the telecommunication industry would take to enter into international market and the evaluation of major influential factor and there role in market entry mode selection process. The thesis also offers a series of protocol that foreign company should consider while entering into a developing country market.
