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	Strengths

	· Three decades of sales experience in Gulf
	· Expertise in Sales & Marketing Management

	· Possess references from past employers
	· Worked in diversified FMCG & Trading fields

	· Excellent contacts in UAE & Gulf Markets
	· Successful in achieving individual & team goals

	· Successfully organized & managed teams
	· Committed & people oriented personality
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	· Instrumental in successfully opening 12 branches for recent employer all over UAE.
· Handled important exclusive projects such as RTA Tram Project, DEWA and Municipality assignments.

· Took approvals of projects from top consultants for Al Bassam Water Tanks, AquaStore GRP Hot press panel tank, Aquasystem Korean brand, Fiber glass water tanks, septic tanks and road barriers. 

· Promoted brand awareness locally and internationally in Big 5 Exhibition year on year. 

· Achieved highest market share for Al Bassam brands.

· Worked in projects for some of the top leading contracting companies, MEP companies, Facility Management, Firefighting, Water treatment technologies and waste water management. 

· Re-exported products to Iraq, Afghanistan, Africa and neighboring countries.

· Worked on custom made design water tanks as per customer requirements.
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	Operations Manager

Al Bassam International Factories, Ajman, UAE


	2006 - Present

	Operations Manager
Nirmaan General Trading, Dubai, UAE

	2004 – 2006

	Sales & Marketing Manager
Eastern Star Trading LLC., Dubai, UAE

	1996 - 2004

	Sales Executive
Super General Trading Co. (GECO), Dubai, UAE

	1991 - 1995

	Sales Officer
Al Sharif General Trading Co., Dubai, UAE

	1989 - 1990

	Sales Executive 
Alpha Al Khaleej Co., Dubai
Sales Executive - Al Hathboor Group of Companies, Dubai, UAE                                       

	1987 – 1988
1979 - 1986
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Sales & Marketing Management
· Adept in providing strategic and systematic approach on sales - marketing of growing business organizations particularly in General Trading industry.
· Carry out business planning, implementation, supervision and considering actions to stay ahead of competitive markets. Expertise in aggressive sales & marketing, client relations, business development and customer service.
· Identify, develop, or evaluate marketing strategy, based on knowledge of establishment objectives, market characteristics, and cost and markup factors.
· Evaluate the financial aspects of product development, such as budgets, expenditures, research and development appropriations, or return-on-investment and profit-loss projections.
· Use sales forecasting or strategic planning to ensure the sale and profitability of products, lines, or services, analyzing business developments and monitoring market trends.
· Work alongside with the team in identifying product characteristics that will appeal to consumers.
· Manage responsibilities related to effective business planning, implementation and supervision considering corrective actions to stay ahead of competitive markets.
· Make plans and initiatives that support the broader short and long-term marketing strategy.
· Direct new product launches, promotional campaign planning and product management to increase revenue, and improve brand visibility and availability of product in the market.
· Proficient in formulating and streamlining system with proven competence to enhance operational effectiveness and meet operational goals with the cost, time and quality parameters.
· Assume full responsibility of business communication and interaction with spectrum of clients. Use customer service skills to heighten sales opportunity of each customer contact.
· Review financial statements, sales and activity reports, or other performance data to measure productivity, goal achievement as well as to determine areas needing program improvement.
· Coordinate or participate in promotional activities or trade shows, working with developers, advertisers, or production managers, to market products or services.
· Develop policies and provide planning recommendations to management; decide or direct staff/ employees courses of action in the operation.  
· Share best practices, ideas, approaches, know-how, cross-selling opportunities and market-knowledge between various groups across the organization.
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	Sales & Marketing Manager – Al Bassam International
Company Activities : Manufacturing of roto molding products of polyethylene (plastic), Water tanks vertical and horizontal, Road barriers, Underground water tanks made from same material, Fiber glass water tanks, Septic tanks, GRP lining, GRP hot pressed panel tanks locally manufacturing as well as imported from Korea and various other products related to water storage.

· Direct sales team of 10 while reporting to the general manager and managing directors.

· Market Handled: Entire UAE which includes major areas of Dubai and Northern Emirates.
· Instilling marketing led ethos throughout the business and managed a team of sales professionals.
· Understanding current and potential clients needs to cater right product mix and achieve set goals.
· Managing the customer journey (customer relationship management).
· Developing the right marketing mix strategy and plans based on researching available opportunities.
· Managing agency works, budgets, timely delivery, developing guidelines and making sales decisions.

Top Ten Projects:
Palm Jumeira, Burj Al Arab, Discovery Garden, Furjan, Jumeira Golf State, Exclusive supply to Dubai Tram Project, Nido Project RAK, Ram ram project, Akoya Project and Dubai Petroleum 


	Operations Manager - Nirmaan General Trading, Dubai
· Improve the operational systems, processes and policies in support of organizations mission -- specifically, support better management reporting, information flow and management, business process and organizational planning.


· Played significant role in long-term planning, including an initiative geared toward work excellence.
· Drive initiatives in managing team and organization to contribute in long-term operational excellence.

· Direct and coordinate sales of branded luxury, casual, sports goods items and review activities in sales, service accounting, record keeping, receiving and shipping operations. 

	Sales & Marketing Manager - Eastern Star Trading LLC., Dubai
· Direct and coordinate sales of branded luxury, casual and sports watches of international standard such as a JAPONA, GIOVANI, AMSTAR, CAMY and other Swiss brands.
· Monitor customer preferences to determine focus on sales price schedules and discount rates to promote the products in national and international markets.
· Analyzed credit policies for local and international customers also resolve complaints regarding sales and services. Advise dealers and distributors on policies and operating procedures to ensure functional effectiveness of business.
· Successfully represent company at trade association meetings and international exhibitions to promote products and for business development.

· Effectively Handled selection, recruitment, training and motivating the sales team in order to achieve the organizational and sales goals effectively.
· Maintained and developed relationships with clients in person and via telephone calls and emails.


	Sales Executive - Super General Trading Co. (GECO), Dubai
· Recruited on the basis of work performance and selection for reporting to General Manager.

· Job role included dealing with watch selling activities, involved in selection of various; leading brands of watches, meeting with potential client, consulting market research, analysis competitor products, developing pricing strategies, supplying products to the retail sellers, following on payments and preparing reports for the management.

· Involved in sales promotion of watches, home appliances and electronic items.
· Carried out selling products of cosmetics, perfumes, detergents and chemical products to customer and successfully met the sales targets. 
Sales Officer - Al Sharif General Trading Co., Dubai
· Selected on the basis of work performance and reporting to the Managing Director.

· Responsible in handling business development, vendor relations, dealing with potential clients, credit follow up, achieving sales targets, market surveys and reporting to the management.

· Handled full sales promotion of Casio Watches, Calculators, Organs and Cameras.
· Negotiate agreement terms and closing sales effectively.
Sales Executive - Alpha Al Khaleej Co., Dubai, United Arab Emirates
· Acting as a point of contact between company and its existing and potential customers.
· Listen to customer requirements and presenting appropriately to make a sale.
· Negotiate on price, costs, delivery and specifications with buyers and managers.
· Maintained the outstanding customer relationship and continued to satisfy their requirements.


· Carried out selling detergent and chemical products in various markets and meeting sales targets.
· Advise on forthcoming product developments and discussing special promotions
Sales Executive - Al Hathboor Group of Companies, Dubai, United Arab Emirates
· Gained a clear understanding of customers' businesses, requirements to meet & exceed sales target.
· Recorded sales, order information and sending copies to sales manager, or entering figures into pc.
· Performed other duties and responsibilities as required by the group sales manager or company.
· Worked at Avon cosmetics and perfumes division, perform selling products to consumer and successfully met the sales target, received training in effective selling and client servicing.
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	Nationality
	:
	Indian

	Languages
	:
	English, Russian, Arabic, Hindi, Sindhi and Farsi

	Reference 

	:
	Furnished promptly upon request



Executive Summary ��





Result-proven Sales & Marketing Management Professional with more than 3 decades of delivering successful results in the domains of Sales, Marketing, Business Development, Operation and Client Relations. Demonstrated expertise in Sales & Marketing of construction supplies, international-branded electronic goods and FMCG products within Gulf region, dealing with international clientele and managing the complete profit center head duties independently. Business astute with sound commercial acumen utilized in developing effective business plans, devising innovative marketing strategies, organizing creative promotional campaigns, exploring new business opportunities, broadening up distribution network and managing exceptional client relations whilst providing high service standards. Demonstrated strong leadership ability in honing sales team to become an independent top-performing unit, focused on achieving or even surpassing company goals and customer expectations. Keenly interested to work in a more challenging work profile with any progressive enterprise to share gained experience, skill and expertise.





Achievements ��








Employment History  ��








Areas of Expertise  ��








Proven Job Role  ��








Personal Details  ��
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