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Visa Valid 

Profile summary

A MBA in Marketing with over 2 years experience in Media Planning for industry leaders like Mahindra, Hershey’s, Aquaguard & Sharporji Pallonji.

Career Objective


To utilize my knowledge coupled with experience to convert organizational goals into reality and to also ensure a steady growth for myself. 

Professional Experience
1.

Company Name: UM.
Clients Handled: Mahindra & Mahindra and Hershey’s
Duration: April 2013 to August 2014
Designation: Media Planning Executive
Responsibilities:

· Meeting clients to understand their advertising strategy and building up a picture about their target audience.

· Analyzing and researching the target audience's character, purchasing and media habits
· Managing budgets and maintaining advertising spend records.

· Monitoring and updating clients on the effectiveness of campaigns.
· Negotiating with media sales companies to obtain the best rates and most appropriate media spaces
2.

Company Name: Triton Communications Pvt. Ltd.

Clients Handled: Aquaguard and Shapoorji Pallonji
Duration: March 2012 to March 2013.
Designation: Management Trainee
Responsibilities:

· Meeting client’s requirement by providing suitable data from software's like TAM, MAP & IRS.
· Suggest suitable Media Vehicle (TV, Print, Radio & Outdoor) in order to reach the target customers and attain maximum frequency.
· Schedule activities on TV, Print, Radio and Outdoor.
· Prepare plans as per the client’s budget.

· Co-ordination with various Channels for implementations of Media plans.

· Analyzing monthly competition.
3.

Company Name: Synovate India
Duration: May 2011 to June 2011
Project Title: Dimensions of Qualitative Research
Project Brief: 

· Understanding the techniques used in qualitative research at Synovate which involved assisting in focused group discussions.
· Studying consumer understanding of an advertisement and its clutter breaking ability.

Professional Achievements
· Awarded a Bronze medal for “The Best use of TV” at “Goafest 2014”
· Worked on the successful launch of a bike i.e.“Mahindra Centuro”

Academic Profile

2012
Masters in Business Administration: Marketing – First Class

           
(St Francis Institute of Management and Research, Mumbai – India)
2009   
Bachelor of Management Studies: Marketing - Distinction

          
(St Andrews College)
2006  
Higher Secondary School (HSC) - First Class

         
(St Andrews College)
2004  
Secondary School Certificate (SSC) - First Class

         
(St Pius X High School)


Extra Curricular Activities
· Part of the organization committee for BIZCZAR (2011) and Exuberance (2010) organized by St. Francis Institute Management and Research.
·  Volunteer, AWMTC, St. Andrews College, 2005.
· Represented St.Pius X High School for inter school football tournament at the MSSA and stood in runners-up position in the year 2000-2001.

Computer Skills
· Microsoft Word, Excel, Outlook & PowerPoint.
Hobbies and Interests

· Playing & watching football, tennis and cricket.
· Listening to music.
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