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Career Objective:

Decisive Business Development & Sales Coordinator Seasoned with a comprehensive background managing highly effective communication campaigns that supported key sales, marketing and stakeholder engagement objectives. Who drives company growth through creative and innovative marketing strategies. Skilled at analyzing market trends and customer needs to develop highly-effective and targeted marketing campaigns.
Education:

MS – Management (2010)

Institute of Management Sciences, Peshawar, Pakistan.

BBA-Honors, Marketing (2006)
Institute of Management Sciences, Peshawar, Pakistan.

Diploma in Business Administration (2002)

Khyber College of Commerce & management, Peshawar, Pakistan.

SSC (1999)

H.H Sheikh Rashid Al Maktoum Pakistani School, Dubai, UAE.

Professional Experience:
Business Development Executive:
Qadri Transport LLC- Dubai (2013 to date) 
· Identifying, researching and targeting new business prospects. 

· Liaising with new and existing clients over the phone and meeting them face to face. 

· Gaining new appointments from hot and cold leads. 

· Managing and maintaining databases of potential clients. 

· Developing strong working relationships with prospective new clients. 

· Producing monthly pipeline reports for management purposes. 

· Selling the company services via telephone, online and also in the field. 

· Providing support to the sales and marketing team through a variety of additional activities. 
Sales Coordinator :

Bata Pvt Limited – Pakistan (2009-2010)

· Identifying new market for existing products.

· Promoted product in designated territory that resulted in three fold higher demand then average.

· Launched new service that resulted in enhanced customer loyalty.

· Ensuring best practices and training Sales force team.

Brand Coordinator:
Company: Razmak Industries Pakistan (2006-2008).
· Marketing Plan,

· New product and Brand development reports.

· Marketing budget Planning,

· Marketing and Branding Strategies,
· Developed Customer Relationship Management model.

Research Experience:


Being a research student following two studies are conducted for BBA & MS-Management degree requirements consecutively.

1 Study on Understanding the needs of poorer Consumers in Pakistan

2 Highly promoted brands customer based brand equity in Pakistan.

Skills 

Brand Management, Sales Management, CRM, Fleet Management, MS Office, Good Communication & Presentation.
Languages:
English, Hindi, Urdu, Pashto, Arabic.
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