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OBJECTIVE

I am a highly self-driven business and management professional with almost 6 years’ experience in project management, planning & development strategies working with and supporting top management by maximizing my creative, strong analytical and technical abilities to ensure smooth running operations of the company.  

	EDUCATION


Bachelor of Science in Management with a concentration in Marketing. 

United States International University (September 2004- December 2008)

International Computer Driving License (ICDL) 

Institute of Advanced Technology (January 2003-November 2003)   

	KEY SKILLS


· Ideation and innovative project management skills.

· In-depth knowledge of customer relationship management and business management and financial management techniques.

· Project specification, estimation, budgeting and comprehensive knowledge of GCC and Africa business region.

· Outstanding communication skills, analytical skills, report writing skills, excellent public speaking and presentation skills.

· Quick problem solver, action and result oriented, highly self-driven. 

· Language skills: Native knowledge of English and Swahili and basic knowledge of Spanish.

	WORK EXPERIENCE


Feb 2014 to date 

Company’s Name:                           The Oberoi, Dubai (Oberoi Resorts and Hotels)

Position Held:                                   Public Relations and Marketing Manager

In charge of implementing the Marketing and PR plan and activities for the hotel to increase brand awareness, communicate promotions to all relevant target markets and address hotel business needs especially during key business periods

· I am in charge of Communicating effectively, to target markets, the amenities and benefits of the hotel, including hotel refurbishments, food and beverage provisions, conference, banqueting and events

· I Work with local third party partners, including local media, and maintain professional working relationships with local official bodies

· I work together with the sales team to create and maintain a comprehensive media and marketing contact management system relevant to the target audiences of the hotel

· Working closely across all hotel departments, seeking proactive opportunities and planned promotions to address specific business challenges, as required

· I Manage and control marketing budgets by using resources effectively

· Develop and own promotional activities, marketing channels and the production of marketing materials for specific events

· Respond to media enquiries when approached for comments and/or reports

· Research and develop new opportunities within key target markets

October 2012 to Jan 2014 

Company’s Name:                           The Ascott Limited (GCC  Corporate office)

Position Held:                                   Marketing Manager- GCC Cluster Head

Main Job Responsibilities:

Principle role was in developing, implementing and managing comprehensive strategic marketing, corporate, online communications, Advertising and promotions across GCC for The Ascott Park Place Dubai, Ascott Doha, Ascott Tahlia, Jeddah, Somerset West Bay Doha, Somerset Al Fateh Bahrain, Somerset Panorama Muscat

· I was in charge of coordinating projects across the GCC region from project initiation,  project planning, project execution, project validation and project close out

·  I was also in charge of preparing and participating in meetings, conferences, and project team activities across the region, following up on strategic meetings and preparing action plans to drive the projects forward. 

· Being head of the department I was in charge of financial and quantitative report writing on a monthly, quarterly and yearly basis.  

· I was in charge of marketing research and analysis, collection and use of the data and creation of promotions and marketing collateral to assist the sales team to maximize sales and ensure sales targets are met and exceeded.
·  I was in charge of managing and liaising all external and internal partner and agency relationships, relationships with advertising and media houses, suppliers, and events companies to maintain appropriate brand identity. 
· I successfully managed to identify different partnerships & opportunities across different industries to market the products and in turn to maximized new revenue streams and brought in new businesses. Such companies included Aujan Group holdings, Oracle MENA, Archer MENA, SBN Offshore, Takeda, HSBC, SCB, Abu Dhabi Media Group. 

· Being head of marketing it was my role to train and empower the team on the importance of affiliate marketing and marketing activities and how increase revenues by to applying strong quantitative and qualitative analysis skills.

· Being in charge of corporate communications it was my duty to arrange and release new product/ promotion information by writing up press releases, newsletters and memos and ensuring the correct circulation to reach the intended target market.
May 2011 to May 2012 

Company’s Name: 
Sigma International (Durban, South Africa)

Position Held: 
                              (Sales and Marketing) Management Consultant (contractual) 

Main Job Responsibilities:

· I was mainly involved in offering business diagnostics and need analysis that include problem solving, assisting to create value for the different companies, maximize their growth and improve business performance. 

· Developing business re-engineering and restructuring processes for struggling companies to ensure they become profitable by carrying out research, data collection and analysis,  interviewing, mentoring and training client's employees and management team to figure out  manpower loopholes and to increase productivity.    

· I was also in charge of running focus groups, facilitating workshops, mentoring and training sessions. 

·  I was involved in the preparation of business proposals and presentations to steer change process after which we were involved in implementing recommendations and solutions and ensuring the client received the necessary assistance to carry it all out from initial to success stages. 

· It was my duty to give business reviews and writing up press releases on different success stories on successful projects. 

· I was in charge of project and program management by managing motivating, developing & leading team Members in different projects.

· I was solely in charge of compiling newsletters quarterly and annual reports, weekly and monthly budgets.  

August 2010 to April 2011 

Company’s Name:                                          Global Focus Events (Cape Town, South Africa)

Position Held:                                                   Events and Marketing manager (Contractual)

Main Job Responsibilities:

· Staffing: hiring, training and managing staff (Chefs, bar staff, waiters, Djs, Mcs) responsible for the event coordination to ensure smooth running through out. Providing leadership, motivation, direction and support to my team members

· Budgets: Preparing, adjusting, and maintaining daily, monthly and annual budgets for the company as well as for its clients. 
· Proposals and presentations: development, production and delivery of projects from proposal right up to delivery. 

· Marketing: Offering strategic and marketing plans to drive and spark attention the events by using appropriate channels, flyers, banners, brochures, social media, cold calls 

· Project conceptualization and delivery: giving suggestions on different types concepts to be used for different events, delivering the proposals on time and within budget and exceeding guest expectations during the events.  

· Relationship management: Communicating, maintaining and developing client relationships, managing supplier relationships, travelling to on-site inspections and liaising with external stakeholders to ensure smooth operations

· Operations and administrative function: Managing operational and administrative functions to ensure specific projects are delivered efficiently 

June 2009 to June 2010

Company’s Name:           Exclusive African Treasures Lodges and Resorts Nairobi, Kenya.

Position Held: 
Sales and Marketing Executive

Main Job Responsibilities:

· Promoting, advertising and communicating to clients about special promotions and offers by creating marketing collateral and organizing for its circulation. 

· Co-coordinating competitive product research (competitor analysis), evaluating and providing solutions on how to be more competitive in the market. 

· Implementation of strategies, communications plans and promotion plans for any on-going events 

· Coordinating Marketing and Promotions meetings with media partners. 

· Managing press relations and identify opportunities by attending marketing functions 

· Implementing cost-effective marketing campaigns that increase sales and profits by helping to retain existing customers and attract new customers

Other relevant internships at Sarova Panafric hotel , Windsor Golf Hotel and Country club and Safari Park Hotel.Aga Khan Hospital, United States International University, 
	AWARDS


· Academic excellence during my studies at USIU- Deans List awards.

· United States International University scholarship from maintain excellent grades.

· Sportsmanship awards in the form of trophies, medals and certificates in swimming competitions in several Eastern & Central African countries. 

	INTERESTS AND HOBBIES


I am an ardent swimmer, I enjoy reading extensively, enjoy the vast varieties of arts and music, I enjoy Gastronomy and also experience different cultures by traveling. I have been in numerous Community development projects- a volunteer of Mama Ngina Children’s Home and Aga Khan Hospital in my home country Kenya, Durban Childrens’ Home in South Africa, Dubai Centre for Special Needs and Dubai Autism Centre.  
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