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Highly motivated ,result oriented Marketing Professional with 10 years of distinguished experience in fashion clothing retail and cosmetics industries. Expertise in directing the creation of marketing tools and steering the execution of marketing programmes. Solid leadership skills; able to build and guide  marketing teams. Adept at communicating with management, vendors and internal departments to coordinate overall marketing efforts.

I am in Dubai on visit visa,available for interviews.

	
	


	
	Professional  Experience
	


OWNER  of  shops in clothing retail, 01.2008 – Present  

AYKA TEXTILE LTD – Istanbul, Turkey

· Managing own business in clothing retail sector; owning 2 shops selling fashionable women’s wear and accessories.

· Handling all aspects of the business; buying merchandise, selling,  inventory management, hiring and training the sales staff, visual merchandising, customer relations, marketing  and other administrative duties.

Selected Contributions:
· By researching many suppliers and settling for the best deals of purchasing prices,provided  well-known brands  at very reasonable retail prices ; also with continuous research of distinctive style of clothes, succeeded to attract many customers by word of mouth’ in a short period of time .

· Followed the strategy of introducing new models every week thus increasing the customer traffic by people visiting the store just to see what’s new and meantime avoiding excessive stock 

· Keeping good relationship and  data of the customers , followed ‘one to one marketing’strategy ; serving and informing them individually based on their preferences ,needs and sizes. Thus creating loyal customers and increasing sales quantities.
· By cross-marketing strategy,worked with businesses located around  that had potential customers like beauty saloons,cafes and fitness centers;thus promoting the shops without high advertising costs and getting faster feedbacks.

· Achieved to open second shop at the end of the first year.

MARKETING MANAGER, 07.2007 – 01.2008

HAYAT  INC.( SABANCI GROUP) Istanbul-Turkey

· Sabancı Group is Turkey’s leading industrial and financial group also ranked as 75th in world’s most reputable groups.
· Marketing management of Italian fashion wear PATRIZIA PEPE ,the licensee brand of the company .

· Planning marketing budget and sales forecasts 

· Attending the seasonal collection presentations to select the merchandise and submit orders for the coming season, 

·  Carrying out the relations with headquarters in Italy ,following up  the shipments to make sure that the orders are correct and shipped on time,

·  Executing the media and Pr plans, 

· Training the sales staff on brand identity ,products and visual merchandising,.

Selected Contributions:
· Coordinated  the opening of  two new stores;one in the largest shopping mall in Istanbul and the other one as an outlet store. Suggesting and executing the opening of the outlet store have been successful to turn the ‘dead stock’into capital.

· Carried out the process of new brand licensee search  of the company. Made the first discussions and meetings with Italian brand PINKO , prepared the presentations and business plans that assured the company of Pinko that the brand should be represented by our company in Turkey .

BRAND MANAGER, 08.2006-07.2007  

VAKKO TEXTILE INC – Istanbul, Turkey

· VAKKO is the top leading fashion retailer company in Turkey, representing many international brands 

· Brand Management for wedding gowns and accessories brands;

-VAKKO WEDDING division (composed of licensee brands like Valentino,

  Vera Wang ,Monique Lhuillier ,Oscar De laRenta)

-PRONOVIAS division (Spanish brand excelled in wedding gowns )

· Led the process of Pronovias  brand entering Turkish market; opening of official retail stores in Turkey .

· Planning sales and marketing strategies

·  Hiring and training the sales staff

·  Coordinating  Pr and advertising departments,

·  Submitting and following up the orders, carrying out the relations  with foreign suppliers.

Selected Contribution:
· Led the process of opening of 3 stores in one year ,hiring and training  all the staff on brand identity and sales strategies.

· Because the wedding business do not work with stock ,rather based on an ordering system; to avoid  troubles that the company had been facing earlier, developed a system to coordinate , follow up and control all the orders both with each shop and the supplier company.Thus ensured better quality of service and customer satisfaction .

MARKETING COMMUNICATONS  MANAGER, 05.2004-08.2006  

OZLENIR CLOTHING INC – Istanbul, Turkey

· Preparing and executing the marketing communication plan for the Italian fashion clothing brand DIESEL.

· Organizing PR and marketing activities locally in line with the main strategy of the brand announced worldwide.
· Creating press releases, newsletters, e-mails,
·  Planning and buying media 
· Organizing events(fashion show and parties)to boost the brand’s image and receive media coverage
· Developing strategic strong relationships including media relations and community relations 
· Preparing monthly records of local marketing activities to report the headquarter in Italy . 
Selected Contribution:
· Achieved the 2nd most successful country  award in marketing communication activities among all the distributers of DIESEL brand worldwide..Adapting successfully the theme of   the global campaign of the season into local marketing activities , managing a diversified advertising campaign including magazines, billboards and cinema.

· Led the publicity campaign for opening of the first official Diesel store in Istanbul-Turkey ; received high media coverage with the opening party &fashion show where celebrities and Vip guests were present .  

PRODUCT MANAGER, 11.2000-05.2004  

KOPAS COSMETICS – Istanbul, Turkey

· Product lifecycle management of the color cosmetics brand ALIX AVIEN, 
· Executing changes , improvements in the existing product groups and recommending new product releases. 

· Developing pricing and product positioning strategies for new products. 

· Initiating sales promotions, 

· Coordinating and training the beauty consultants working in points of sales 

· Carrying out the relationships with the foreign suppliers , informing them about the local market needs and likewise collecting information about the international trends and innovations.
· Carrying out the relationship with the ad agencies , PR and media departments .
Selected Contribution:
· Launched approximately  350 SKU’S  in 3 and a half year ,in total make up product line.

· Led the project of  brand extension possibilities; and as a result suggesting the idea of the perfume line with a solid business plan , has been the initiator of its actualization. 

	
	Education
	


Bachelor of Arts Degree, English Language&Literature 2000 

 Bogazici University-Istanbul-Turkey

 Pre-MBA 2003

 Marmara Modern Sciences Institute-Istanbul-Turkey

	
	Foreign Language
	


English – Advanced ,Fluent both spoken and written 

	
	Computer Skills
	


Proficient in Word , Excel,  Powerpoint 

	
	Personal details 
	


Date of birth :


22.07.1977

Nationality:


Turkish

Marital Status :

Single 

Driving License :  

International  

Travel restrictions : 
No

