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CAREER OBJECTIVE
Looking for a challenging position in the business field, with a motivating, friendly and dynamic working atmosphere that leverages my skills, achievements and that provides a prosperous career path.
WORK EXPERIENCES

June 2008 –  Current
Worked for Appco Direct International (Marketing Executive/Team Leader)

Products (Show time, ABN Amro, HSBC, Pehla)

Duties and Responsibilities

· Managed all activities related to printing and ensuring delivery on time as per the cost/quality guidelines.

· Liaise between principals & channel managers to ensure smooth communication/ operations

· New product launches 

· Organize brand promotions 

· Prepare monthly marketing and sales reports

· Ensure correct level of stock ordering 

· Forecasting 

· Study market for ways of increasing market share and distribution via ‘new’ channels

· Budget follow up 

· Propose and initiate sales promotions by trade channel 

· Prepare-for and participate-in monthly brand meetings with principals

· Control and monitor support service activities 

· Ensure coherent product communications and thereby increase brand awareness

· Monitor trade budgets and their spend levels

· Responsible for appearance of the store and talking an active role in the creation, implementation and maintenance of all theme changes.

· Training the new agents about the product knowledge to make it easier to achieve their goals.

· Preparing reports and providing feedback regarding our competitors to the higher management.

· Planning Sales targets and implementing strategies to achieve this for the Sales within the department

· Provided Market evaluation and feedback to the GM derived from on going market visit, research and competitors analysis update.

· Communicated with the shop managers to ensure all arrangements are set for the forthcoming promotional events.

February 2006 – May 2008
Worked for Cupola Teleservices (Marketing Executive Cum Sales Executive)

Products (Art Marine, Crown Relocation, Global Direct TV, Western Union, Intervid, KM Properties, Coffee, Planet, World Wide Auctioneers, Vertscape, Digital Sky’s, ETA Star Properties, Land Mark, Emirates Computers, Abn Amro, Belleview Homes, Global homes, Shell, Showbiz, Smith terminals)
Duties and Responsibilities

· Managed all activities related to printing and ensuring delivery on time as per the cost/quality guidelines.

· Liaise between principals & channel managers to ensure smooth communication/ operations

· New product launches 

· Organize brand promotions 

· Prepare monthly marketing and sales reports

· Ensure correct level of stock ordering 

· Forecasting 

· Study market for ways of increasing market share and distribution via ‘new’ channels

· Budget follow up

· Conduct market, channel analysis’s  and provide recommendations for growth 

· Propose and initiate sales promotions by trade channel 

· Prepare-for and participate-in monthly brand meetings with principals

· Control and monitor support service activities 

· Ensure coherent product communications and thereby increase brand awareness

· Monitor trade budgets and their spend levels

January 2005 – February 2006

Worked for In-cubator Management Consultants. (Marketing Executive Cum Sales Executive)

Products (Motorola, LG, Standard charted, Thomas Profiling System)

Duties and Responsibilities

· Managed all activities related to printing and ensuring delivery on time as per the cost/quality guidelines.

· Liaise between principals & channel managers to ensure smooth communication/ operations

· New product launches 

· Organize brand promotions 

· Prepare monthly marketing and sales reports

· Ensure correct level of stock ordering 

· Forecasting 

· Study market for ways of increasing market share and distribution via ‘new’ channels

· Budget follow up

· Conduct market, channel analysis’s  and provide recommendations for growth 

· Propose and initiate sales promotions by trade channel 

· Prepare-for and participate-in monthly brand meetings with principals

· Control and monitor support service activities 

· Ensure coherent product communications and thereby increase brand awareness

· Monitor trade budgets and their spend levels
November 2003 – December 2004

Worked for Global Telecom Limited India – Client Response Executive Cum Sales Executive)

Products (Children’s Wish Foundation, British Telecom, Web Point USA)

Duties and Responsibilities

· Call international customers (US & UK), build reports, make sales, achieve targets.

· Provide a customer retention report through the system

· Answering Technical & Non Technical customer queries (over phone, email and Fax), and guiding them to choose/select the right product/services that would suit their requirement.
· Answering customer/client requests or inquiries concerning services, products, billing, equipment, claims, and reports problem areas

· Staff training (product knowledge, sales techniques & skills, etc)

· Implement, establish, monitor & manage planned sales targets of my team and outlets

· Planning sales and consumer promotions 

· Ensure high motivation levels among the sales team and supervisors

· Develop plans and techniques for generating and pursuing new business prospects, including additional business from existing clients

· Inform current and prospective clients of current promotions and new or upgraded products.

January 2002 – October 2003
Worked for Deejay Distillers Pvt. Ltd (Marketing Coordinator Cum Sales )
Products (Liquor)

Duties and Responsibilities

· To achieve excellent standards of customer service in the department by directing and coaching the sales team, and leading by example on the shop floor.

· To ensure that company standards of grooming, presentation and professional conduct are set and maintained.

· Communicating effectively with all departments to ensure the correct procedures are followed for stock movement/handling in new distribution displays and stock being removed from display.

· Motivate team members  to achieve shared goals and acknowledge team and individual successes 

· To interact with suppliers on transactions (invoice / payment / receipt) related issues to maintain effective coordination

· To provide accruals for expenses to ensure recoding of all expenses on monthly basis

· Sourcing and coordinating production of promotional material

· Worked with agencies for placing banners 

· Planning marketing campaigns

· Updating Competitors advertisements daily
· Maintain systematic customer’s database

· Provide assistance to other executives from time to time

· Monitored budgets by comparing and analyzing actual results with plans and forecasts.
ACADEMIC QUALIFICATIONS 

· Graduate BCOM (under process)
ADDITIONAL QUALIFICATION

· Certified for the American & British Accent for a process Called REESE Teleservices & BT (British telecom) Trained in Customer Service, telephone etiquette, Sales.
· Certified in Thomas Profiling System.
HOBBIES
Decorating, Designing, Traveling, Movies, Football…
OTHER SKILLS
· Artistic Ability – demonstrated ability to produce creative, innovative and eye-catching designs, Keen eye for detail and the ability to recognize industry trends and market needs.
· Management skills – highly professional and experienced in managing and developing people in order to be productive and advance their careers through classroom training and hands on coaching.
· Client Relation – Maintained customer-focus throughout development to ensure results are met and exceed expectations.
· Technical Expertise – Skilled in MS Windows and Office Applications, Adobe Photoshop.
PERSONAL DETAILS
Nationality
                 :    Indian.


Gender
                              :    Male

Date of Birth
                 :    7th March 1983.

Marital Status                     :    Single
Languages                         :    English, Arabic and Hindi

