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OBJECTIVE:
Intend to build a career with a leading corporate of hi-tech environment with committed and dedicated people, which will help me to explore myself fully and realize my potential. Willing to work as a key player in challenging and creative environment.

QUALITATIVE ANALYSIS OF SELF:

Open-minded, like to accept any challenge with ‘CAN DO’ attitude.

Enjoy team work and also work independently with balanced efficiency.

Quick grasping power and learning capabilities.

EDUCATION:

MBA fromRai Business School in Human Resource Management and Information Technology,
Bangalore -2006

Bachelor of computer Application, fromAlvas College of Applied Science and Business Management,
Mangalore, 2004.

PUC from Jawaharlal Nehru Higher Secondary School, Mahe in June 2001.

SSLC from Jawaharlal Nehru Higher Secondary School, Mahe in June 1999.
ORGANIZATION EXPERIENCE
IBM, India Pvt Ltd.
Global Marketing Center – Acquisitions, March 1st, 2013- Sep 5th, 2014.
· Work closely with IBM acquired organizations by taking care of marketing activities. 
· Maintained a well-qualified pipeline of prospective managed services opportunities by establishing and maintaining professional relationships with key decision-makers. 
· Holds strong networking of industry specific third party sponsors for events and promotions. 
· Integrating the acquired organizations to IBM marketing culture. 
· Advising and guiding the Agencies with Thought flow, Design, Content, Messaing and Print: for banners, booth materials, creative designs and interactive content. 
· Overall responsibility to approve and execute various marketing campaigns through Advertisements,e-mail blasts, Newsletters and Events.
· Functionally managing external offshore marketing executives. 
· Staging: to assist in the design and flow of the event 
· Planning events in Middle East and Africa, India, ASEAN, GCG, ANZ and Brazil. 
· Identifying and helping in executing Third party marketing campaigns in Middle East. 
· Ensure acquisitions to advance plan respective marketing events execution time to time. 
· Optimize marketing mix to maximize and increase digital contributions and driving marketing automation. 
· Manage and transfer budgets on a quarterly basis for different regions for specific activities. 
· Coordinating with different departments to execute the Events/Activities End-to-end in APAC and Middle East. 
· Measure the value of assets for different regions which can drive in responses. 
· Support the teams to deliver required levels of responses and leads from Acquisition Business Unit targets. 
· Performance tracking for all the marketing campaigns as per the policies. 
· Developing training programs for the people in marketing team. 
Campaign Planner- ASEAN, Oct 4th, 2010- March 1st, 2013
· Supporting the ASEAN team at their Geo-Specific working hours and understanding of the campaign planning process. 
· Help in Planning, Processing and Review of Campaign Maps of different programs and ability to make profitable and quick business decisions. 
· Demonstrated knowledge of the marketing management system and utilization of standard reporting to provide updates regarding business performance. 
· Continually managing the timelines and expectation of the Program Manager and key stakeholder of deliverable. 
· Work Hand in hand with the Agency to build up the customer journey. 
· Understanding Marketing Automation tools and utilizes them in planning programs and executing Campaigns and Marketing activity. 
· Adheres to the marketing process, business controls and demonstrates proper application in Campaign Management..
· Successfully rolled out Marketing Automation Tool in ASEAN. 
· Analyze the effectiveness of campaigns that run through Unica using various reporting tools. 
· Responsible for increasing the output quality of standard marketing tools, templates and approaches. 
· Work on approved briefs containing Campaign strategy and flow. 
· Facilitator for Campaign Process. 
· Successfully handled various projects on Industry/Industry Association profiling. 
· Point of contact of various related best practices. 
Achievements: Campaign Management Appreciations.
McAfee, INC
Inside Sales Account Manager / Inside Sales Rep -Sales & Marketing, handling South East Asia operations,
April 21st, 2008 – May 28th, 2010
· Handled channel operations which includes handling channel partners and distributors. 
· Maintaining the retention rate of existing customers. 
· Client Visits and Partner Meetings. 
· Campaign enrolment management. 
· Interaction with campaign members. 
· Job profile also involves interaction with clients over conference calls, web cast and webinar. 
· Forecast calls and sales review on weekly basis. 
· Single point of contact for McAfee for certain countries like Philippines, Vietnam and Brunei. 
· Done an overview on ANZ accounts too. 
· Handling both named accounts and non-named accounts. 
Achievements: Sales Awards for different months.
IBM DAKSH BUSINESS SOLUTIONS
Daksh Business Solutions (BTO) as CRM for 13 months.
· Working on Business Analysis, Market Research, Credit Check Analysis on high-end corporate sectors in US, Value the Financial Statements.
· Includes selling of Business Reports. 
· Training and Mentoring. 
Achievements: Bagged the Bright Idea Award.
ADITYA BIRLA TRANSWORKS
ADITYA BIRLA TRANSWORKS, BANGALORE as Senior Business Associate for 11 Months.
· Worked on Business Insurance policies and sales and also trained and mentored teams. 
Achievements: Awarded the Best Trainee and Lead Rep.

PROJECT WORK
· Freelance Project on Recruitment, Training and Development process in different organizations. 
· Worked as Intern at GobalsInc Software on Management Process. 
· Have also carried out project work for Pondycherry Tourism Development Cooperation for Road Reservation System under Government of Pondycherry. 

AREA OF INTEREST:
· In Account Management, Territory Management, Channel Management and Channel Enablement. 
· Campaigning and Marketing 

EXTRA CURRICULAR ACTIVITIES
Participated external Marketing and Training seminars.
Has represented school and college level cricket and football teams.

PERSONAL PROFILES:
D.O.B: 13thof June, 1983
Sex: Male
Languages known: English, Hindi, Malayalam, Tamil and Kannada
Nationality: Indian
Native: Mahe

DECLARATION:
I am confident of my ability to work in a team. I hereby declare that the information furnished above is true to the best of my knowledge.
