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JAQUILYN 
---------------------------------------------------------------------

Mobile no.: C/o 0505891826
Email Address: jaquilyn.133387@freemail.com 

· A result oriented professional with over 11 years of experience in analysis and management roles in automotive industry

· Presently associated with AWROSTAMANI (Arabian Automobiles) as an Assistant Planning Manager (Nissan, Infiniti and Renault)
· Expertise in handling simultaneous data, market trends & sales analysis and inventory management 

· A progressive professional exposed to high pressure corporate environments and building healthy and prolonged business relations with colleagues and key personnel at the HQ

· Significant knowledge in business operations for both HQ and dealership 

· Innovative and results-driven, focused on achieving exceptional results in highly competitive environments that demand continuous improvement
· Responding early to deadlines and working effectively under pressure
Business Skills:

Strategic Planning: Conceptualizing & implementing a clearly defined and focused analysis strategies and action plan with each objective broken down into task; designed flexibility into daily plans by creating benchmarks in mind as a guide to review progress and revise the plan as per priority; proactive and anticipate change.  

Sales & Marketing: Ensuring optimal & precise grade-mix orders for every model to maintain segment share which influence the overall market share; achieve the ideal supply level for each model to take advantage of all sales opportunities and proper inventory

Team Management: Providing direction, motivation & training to the Junior Planners and new joiners for ensuring optimum performance for all inventory & sales related analysis reports; provide coaching related to sales planning to Branch Managers and newly joined Managers.  

Employment History:







Assistant Planning Manager

May 2013 – Present
Order and Sales Planning Department (Nissan, Infiniti and Renault)
AWRostamani Group of Companies,
Arabian Automobile
Dubai, U.A.E.





Significant Contributions:
· Ordering


· Develops and publish order fulfillment metrics model and sub-model carflow which displays orders, sales and stock inventory per model and its corresponding grades which demonstrates 98% pipeline accuracy aligned to all production sources (7) that assess performance, identifies opportunities for inventory improvement and helps the team to maintain segment share that influence the overall market share 
· Ensures that the agreed BP is met by the end of the fiscal year; all MOU’s volume agreement in both orders and sales are fulfilled and reflects as agreed
· Provide support to the Director, GM Sales & Marketing and Head of the Departments in areas of order management
· Sales Analysis
· Plays a key role in developing and implementing  the Balance Scorecard for the 12 branches across UAE (Retail, Fleet, Used Cars, National Sales Managers and Marketing) for Nissan, Infiniti & Renault; assesses the Branch Managers monthly performances on sales, customer service, operational process and product knowledge to guarantee the growth and further enhancement of the business  
· Produces accurate sales benchmarking reports for sales activity, productivity and results
· Delivers consistent sales analysis in managing the day to day, weekly and monthly activities of the Planning Team of x9 direct reports; undertaking effective performance and development management responsibilities to expand business process and operation efficiency
· Interfacing with the Regional Sales and Marketing Director, Regional General Sales Manager, Branch Managers, Head of Marketing, Finance and CRM, and key personnel from Nissan, Infiniti and Renault Middle East HQ

Sales and Business Planning Analyst

October 2011 – April 2013
Sales and Business Planning Department (Nissan and Infiniti)
Nissan Gulf FZCO




Dubai, U.A.E.





Significant Contributions:


· Provides high assistance in managing Nissan and Infiniti models life cycle from strategic planning to tactical activities 

· Carries out intensive analysis including but not limited to ROI, trending, identification and assessment of sales opportunity and risk

· Increases sales productivity by analyzing and evaluating sales records and trends calculated against the sales plan; interprets overall sales results and recommends strategies to align with the business plan
· Communicates order reports and sales results to the management with in-depth analysis and recommendations for business decision 
· Develops the cost and freight pricing format for the new vehicles, monitors the FX and controls the price adjustments from the supplier and ensures the accuracy of information and calculation prior to the issuance of the price list to the dealers

· Conducts detailed analysis in pricing new models and price re-positioning of the current models against the competitors 
Sales Analyst cum Executive PA to AGM
December 2004 – September 2011
Vehicle Sales Department (Isuzu Motors Ltd.)

General Navigation and Commerce Company (Juma Al Majid Group)




Dubai, U.A.E.





Designation Chronology:

· Dec 2004: Receptionist

· Mar 2005: Secretary (British Petroleum Lubricants Division)

· Jul 2005: Sales Coordinator cum Secretary to AGM (Isuzu Division)

· Jan 2009 - Sep 2011: Sales Analyst cum Executive PA to AGM (Isuzu Division)

Significant Contributions:


· Liaising and networking with a range of stakeholders including customers, suppliers and partner organization

· Effectively monitors the competitor’s activities, contributed significantly in developing marketing plans and strategies

· Eliminates time-consumption and improves work production through developing “Sales Calendar” where all items in stock, booked vehicles, monthly and annual sales, vehicle’s actual cost and selling price, incoming shipments and on-order can be viewed in a consolidated sheet 
· Negotiates with the suppliers for each fabrication to be equipped on the vehicle for further price reduction to enhance the company’s profitability and its quality assurance for customer’s satisfaction
· Handles receipts of consignments which involves costing, freight estimation and inventory 

· Liaises with the Manufacturer (Isuzu Motors Ltd., Japan) by placing foreign purchase orders, dispatching monthly sales and stock reports and analyzing other issues
· Possesses strong commitment to team environment dynamics with the ability to contribute expertise and follow leadership directives at appropriate times






CREDENTIAL BACKGROUND


Level
        
:
On Process

      

Field of Study
:
BA in Business and Management (Product and Brand Management
)
University
:
Branton University (Online Education)
Location
:
California USA
Level
        
:
Graduate

      

Field of Study
:
Diploma in Administrative Assistant


University
:
Penn Foster Career School International (Online Education)

Location
:
Pennsylvania USA

Level
        
:
Some College (Completed 3 years and 6 months)

      

Field of Study
:
Bachelor of Science in Computer Science Major in Programming


University
:
Cavite State University
Location
:
Cavite, Philippines


APTITUDE
· Oracle System User for  +11 years and DRAGON System User for +5 years
· MS Excel, MS Word, Power Point, and MS Outlook – Advance knowledge
· Inventory Management, Sales and Business Analysis
· Build and maintain complex computer applications and programs that perform analysis, organize data and create reports from various sources

· Knowledge of relational databases and ability to create stored procedures

· Ability to capture and document business and reporting requirements from multiple sources

· Capable to coordinate and manage simultaneous data analysis request of varying size and scope
· Strong Communication and Interpersonal Skills

· Stress and Time Management; analytical and detailed oriented
· Inventory Management, Forecasting, Sales Analysis, Order Management
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