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	Profile

	More than 1.5years’ experience of working as marketing officer in fan industry of Pakistan. Completed MBA Hon’s (3.5 years) specialization in marketing – Foundation after Bachelors in Commerce.



	Professional Experience

	

	Sales  Executive

	Fans (industries)





March 08, 2013 to September 30, 2014


	INDUSTRIES (FANS) was established in 1987 and started to manufacture fans.  Industries has a privilege to be the one of leading companies in the fan industry in Pakistan in terms of sales, production and geographical coverage. 

The commitment level of management at “Fans” makes it possible to implement the ISO 9001-2008 standard and now “Fans” is ISO 9001-2008 certified company.
	Job Responsibilities:

· Building,Maintaining and Retaining Healthy Business relations with Corporate Clients to generate more Business from Existing Clients.
· Generating Leads through Continuous visits, Building good relationship with Fans Dealers and clients.

· Identify New Potential Customers for the Business Development.
· Handling Customer queries for their Satisfaction andcommunicate with production department for better quality production.
· Updating all products while Analyzing Competitor Activities.


	Internship

	Publicis (French multinational advertising and public relations company)
	August 13,  to September 25,2012


	

	PublicisGroupe is a French multinational advertising and public relations company, headquartered in Paris, France. It is one of the world's three largest advertising holding companies. Publics Pakistan specializes in Advertising, Digital Communication, Marketing, Social Media, Strategic Public Relations and Brand Communications.
	Learning includes:
· Learned how to make different marketing strategies for different brands.

· Learned a lot about social media marketing.
· Learned how to search out maximum potential customers and clients who could use the ultimate services of Publicis in developing their face book, twitter and LinkedIn pages.


	University experiences & Achievements 

	University Of Gujrat (UOG)






2010 ----------2014


	The University of Gujrat (UOG) offers a fantastic student experience. It offers degree programmes ranging from BS (Honours) and MA/MSc to MPhil in various disciplines. 
	· Researchpublication titled as “The Effect of Social Networking Based Brand Communities and Brand Love on Brand Loyalty” in Scientific Management and Advanced Research Trust     (SMART) Journal vol. 10
· Got 2nd position in internal Brand War Competition. 
· Link of ad video...
· Organizer for events at university level (Publicist, annual get together, etc.)

· Senior vice president of departmental society “SPEAKS” (Society for Promotion of Entrepreneurial Activities And Development of Knowledge Skills)  at UOG

· Event manager of departmental society “SPEAKS” at UOG.

· Participated in Dice Connect ’13


	Professional Education

	Particulars
	Institute
	Year
	Status

	MBA Hon’s (3.5 years)
	University Of Gujrat
	2014
	CGPA 3.35

	Bachelors of Commerce
	University Of The Punjab
	2010
	65.33% - 1st Division

	


	
	
	

	Academic Education

	Particulars
	Institute
	Year
	Details

	I.COM 
	BISE, Gujranwala
	2008
	71.81% - 1st Division

	Matriculation – Science 
	BISE, Gujranwala
	2006
	72.85% - 1st Division


	Skills Summary

	· Proficient in all components of Microsoft Windows 7/8, Office 2003/2007/2010, Internet, and Outlook Express; 

· Creative Marketing Skills. (Can develop advertising strategies for any brand or company); 

· Good Presentation Skills; and

· Teaching skills (Can teach all courses of MBA, especially great command on marketing courses).




	Personal

	· Date of Birth : 

· Nationality : 

· Marital status :
· Languages :
	20th June, 1989
Pakistani

Married
UrduNative
EnglishConversational

Hindi Conversational 
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