MANSOOR 
Mansoor.149921@2freemail.com
	A Highly Motivated & Results Orientated Experienced Marketing Executive, Efficient, & Reliable administrative professional with experience supporting sales & Branch managers.

Knowledge of the standard office desktop software. Diversified administrative support, client relations, Manpower recruiting, Assisting Project Manager, Excellent interpersonal, phone, and digital communication skills.

20 plus years of successful sales management experience, increased sales in the Eastern region during my tenure with Marpco- MRG Group Jubail in (Saudi Arabia) through creative vendor partnerships and instituting sales incentives.
 Looking forward for varied position that will enable me to capitalize on a sound marketing, with opportunities for personal & professional growth.


 CAREER SNAPSHOT

· Attuned with the latest trends and techniques of the field, having an aptitude to discover potential clients with the use of digital technology. 

· Excellent communicator to create customer belief in the professionalism of Employer Company.
· Highly organized and flexible to adjust to work with teams to drive and inspire, to think outside the box. 
· Capable at analyzing market trends formulating selling & marketing strategies, establishing networks, streamlining workflow and creating a team work environment to enhance productivity.
· Passionate in learning and guiding so as to successfully support programs with business objectives that contribute and benefits to the betterment of the company.
· Knowledge in solving customer service issues instantly solving problem Secured company achievement rewards for exceptional customer service. Proven abilities in overcoming complex business challenges and making high stakes decisions within fast and irreproachable integrity.
· Keen strategist and implementer aiming at achieving timely project completion, profit, business growth objectives and turnaround.

· Effective communicator with excellent skills in building relationships with previous, existing and would be customers.
MANAGING THE TEAM

· Administer and coordinate a group of individuals to perform a task, providing positive feedback on areas of improvement. Lead a sales marketing team of 10 plus with a positive mindset guiding them to perform to their maximum abilities.
· Rewarding and engaging every individual from time to time not only by monetary means but also by recognition as per the company’s policy. Motivating them, keeping their spirits high to achieve more.
CLIENT RELATIONSHIP MANAGEMENT (CRM)

· Developing relationships with clients providing them high quality service for business development. Interaction with current and potential future customers to improve business relationships with customers, specifically focusing on customer retention and ultimate goal to drive sales growth.
· Analytical approach such as data mining, correlation, pattern recognition help improve customer service
by finding small problems which can be solved. 

· Collaborative system is to incorporate external stakeholders such as feedback can be collected from technical support call which could help provide direction for marketing products and services to the particular customer in future.
April 2016 till date       National Polymers                              Bhopal (Madhya Pradesh) India
 DESIGNATION:  SENIOR MARKETING MANAGER
· Generating targeted business, proper follow up of fresh customers as well as building good relations with existing clients.

· Assigned work projects and tasks to company employees based on their competence and specialties.  
· Creative problem solving skills to gather relevant information to solve as well as defined practical problems.
· Market research to understand the products and services offering and approach of key competitors,
· Communicate and provide input to senior leadership. Identify trends make recommendations to senior leadership.

· Evaluate the financial aspects of product development, such as budgets, expenditure, research and development, return –on-investment profit-loss projections. 

· To develop and enhance sales managers  team  capabilities, and mentor them in end to end execution of learning and development strategies, in order to support the line efficiently.

· Negotiate contracts with vendors and distributors to manage product distribution, establishing distribution networks and developing strategies.
· Consult with buying personal to gain advice regarding the types of products or services expected to be in demand.

· Enthusiastically partake the weekly business reviews with higher management (Branch manager, Area branch manager, giving insight and overcoming the hurdles with positive attitude, ensure consistency of delivery, and standardized as per the Organizational “Training & Development” guidelines.

Nov 2012 till Jan 2016                 MRG Group (Marpco)                Jubail    (Saudi Arabia)                            
 DESIGNATION: BUSINESS COORDINATOR
· Review of (RFQ) Request for Quotation and replying after the approval of managing director through the means of digital as well as B2B.
· Process inquiries by telephone, fax, emails, and personal visits to oil and gas plants such as (UNITED, GAS, ARRAZI, PETRO KEMYA, ect. schedule resource for site activities in agreement with the client and make necessary documentation, including (EHS) Environment Health Safety formalities for issuing Identity card

to work inside the plant (SABIC) Saudi Arabia Basic Industries corporation.
· Supervise and manage all day to day project activities, coordinate with site manager to set an effective work procedure, assist the project team with generating presentation.

· Timely issuance of quotations, accurate submission of invoices, after submitting of invoices a proper follow has to be done by building a great relation with chief Engineers, project managers, and purchase officers.
· Ensure the company have sufficient quantities of (PPE) personal protection equipment such as helmet, 

ear plugs safety glasses, hand gloves, safety shoes, coverall, vest, respirators.
· Actively participating in PPE programs, the training of employees working in health hazard areas, encouraging the workers to proper use of PPE and ensuring they follow the instructions required to use personal protection equipment for their own safety.
· Developing and evaluating 200 workers (mechanical, electrical, chemical) from different walks of life across the world like( Pakistan, Bangladesh, Nepal, Philippines Egypt, Syria, Sudan, and from all over India)  who are mapped to different territory in order to develop them  for providing all time day to day basic support to the respective  employees.
· Identifying low performers and helping them to maximize their achievable task by counseling and helping them to achieve more for higher position.
· Calculating safety man hours on a daily basis on excel sheets and ensuring that no incident happens while on job by giving instructions to the company’s Safety Officer and taking his daily on job report.   
 Oct 2008 till Oct 2012      KHADIM FOOTWEAR              BHOPAL (M P)                                    
  DESIGNATION: SELF EMPLOYED
· Trading of all types of Footwear.  Children, Women’s and men’s Slip-ons, purchasing in bulk quantity from New Delhi, Mumbai and Agra. 

· Supplying at wholesale in hometown Bhopal and nearby towns. Products supplying, ladies footwear, gents footwear, slippers, sandal, shoes to retailers.  .
Jun 2008 till Sep 2008 ING VYSYA LIFE INSURANCE    BHOPAL   M P (India)                                       
DESIGNATION: ASST SALES MANAGER 
· Represent company at Life Insurance Association meetings to promote Life Insurance products.

· Advice dealers and distributers on policies and operation procedures to ensure functional effective of business.

· Identify and analyze risk associated with Life Insurance Policies.

· Develop and implement sales plan and manage all phases of the sales cycles from prospecting to follow-up and execute the sale.
· Assessed risk tolerance and risk management goals to recommend solution optimally suited to client needs.

· Liaising and consulting with higher officials on matters relating to training productivity and effective working practice.
· Managed individual and group of prospects by offering range of financial solutions followed by after sale servicing, Retirement planning and employee benefits.
· Managed number of Life Insurance Advisor (50 people) which were recruited by me.
Jun 1998 till Apr 2008   Universal Fabrication & Blower Industries       Mumbai   (India)                                         
DESIGNATION: MARKETING EXECUTIVE

· Successfully marketed Centrifugal Blowers, Industrial Exhaust fans, Air curtains to Mumbai’s industrial area by doing a proper follow up, constantly developing and implementing pre and post assessment tools. 

· Identifying potential areas  through regular assessments, one to one meeting with chief engineers,
Project managers, purchase officers.

· Assisted a team of salesmen, supervise the planning activities and ensure deliveries of the finished products within the stated time frame.

· Managing number of projects from conception to completion.
· Sustains rapport with key accounts by making periodic visits, exploring specific needs, anticipating new opportunities, keeping updates of job knowledge by participating in seminars relevant product trade.  
· Performs other reasonable tasks to support the business plan as and when required including working extra

hours to ensure company’s business objectives are met.      

Academic Credentials     Bachelor of Commerce year 1983  Bhopal University    Bhopal (M P)

                                          Master of Commerce    year  1991  Barkatullah Vishwavidyalaya,Bhopal (M P)

Professional Credential     Diploma in Computer Application   Bhopal (M P)
Personal details 
                 Languages Known: English, Hindi, Gujrati, Arabic
Hobbies/Interest: Reading, Public speaking, Listening Music, Traveling, Making Friends.

          DATE
