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Career Summary:
“Eight years of extensive diversified, executive business development &sales operation management experience,track record of exceeding revenue goals and competitive business share expansion, contributed to firm growth by executing business strategies using strong decision making abilities. Possess dynamic experience by handling the business of multinational brands including Coca Cola, Microsoft, SanDisk, Nokia and Samsung etc.”
Achievements:

· Start & launched Microsoft retail business with Carrefour hyper market ($0.35m FY-2012 to $1.2m FY-2013) 71% business growth 

· Grew Key Accounts (Carrefour, Geant, Hyper Panda, Plugins, Jacky’s, Denaster, Techbuy- (Virgin store), Ecity, Jashanmal & Al-Futtaim Panatech), with 52% growth in business (FY 2013)
· Efficaciously signed and launched I-kids phone’s (Location based Services-VAS GPS service) with Etisalat UAE

· Developed and designed business model and successfully launched Social Networking Services (Simobo) with Du – UAE 

· Declared by Coca Cola Beverage’s, Market Development Officer (FY 2009), with 47% market growth in assigned territory

	Areas of Fortes 
	Sales Team Management & Training

Business Operations Management 

Project Management 
Strategic partnership & Vender Management
	Logistics &  Supply Chain Management 

Vertical &horizontal market growth 
B2B & B2C business development
ATL - BTL activities & social media mgt.


experience
MIDDLE EAST, Dubai – UAE
Manager Key Accounts– Dubai, UAE; (July 2012 to Present)
Account Management, Retail Planning& Retail Operations Management, RetailDemand

Creation& Demand Fulfillment 

Subordinates: 7, Gross Revenue; $4.7m(YE 2013), Reporting to: Group Sales Head

Managing 65% Microsoft’s UAE retail business along with 20% Nokia accessories – 10% SanDisk &17% Sony accessories business.

2013-Sales volume MS Software (+35% vs +18%& MS Hardware business +17% vs +7% & Approx. -12% Competition)
Key Responsibilities:
· Accountable for overall management & business development with UAE Power Retailers with focus on a premium range of IT Brands (Microsoft, SanDisk) & Mobile Accessories (Nokia, Samsung & Sony)
· Managing a team of Merchandisers, Promotion sales staff, Accounts and Logistics personnel to address all vital operational functions of the business and achieve group goals
· Develop the quarterly strategy& plan for accounts/business partners

· Identifying key areas of growth/decline & any potential opportunities in order to achieve the long-term strategic objectives for the accounts

· Taking into account the key variables, such as the customer requirements, demand pattern, sell through rate, stock/inventory levels, marketing activity & the business targets

· Researching and generating business intelligence to find latest industry trends and analyze performance/activities of competitors in order to maintain competitive edge
· Recommend new strategies/avenues to enhance sales, visibility and display share
· Planogram development& management (prime space for products display), maximize the visibility and display space, negotiate catalogue pricing
· Managing launches include product and sales training for sales staff of Power retailers
· Identifying and developing new business opportunities/partnerships to increase market share
Impact MOBILE LLC, Dubai - UAE

Marketing SpecialistMiddle East & North Africa region; (May 2010 to June 2012)

Business Development, Project Management, Marketing and Strategic planning &PR campaigns to promote the products and services
Subordinates: 3, Gross Revenue; $6.4m (YE 2011), Reporting to: General Manager
Key Responsibilities:
Mobile Phone Division: (Sep 2011 to June 2012)
· Identify new markets & expand the company’s product/service reach, revenue as well as developing strong business cases with aptitude to present client’s ROI

· Developbusiness with meeting & exceeding annual sales targets

· Responsible for developing sales operation plans, annual contracts/margins& build network with Impact’s B2B customers (i.e. key accounts, distributors & whole-sellers) for mobile phones business
· Translate customer insights and opportunities into actionable annual marketing plans and tactical promotional campaigns (segment-specific)
VAS Division:(May 2010 to August 2011)
· Responsible for managing & growing Mobile-Operators accounts as well as analyze market’s potential for SNS & safety solutions up to project complication, 
· Manage the lifecycle, Product/Service development,design and specification as per requirement
· Responsible for channel marketing development, online PR, social media & PR campaigns, for promoting the services
· Analysis and maintain overall segment performance including P&L for accounts
· Participations in trade & exhibitions
Coca Cola Beverages 

Market Development Officer-Pakistan; (2008 to 2010)

Business Development, Training and Team Management
Subordinates: 12, Gross Revenue; >$3m.,Reporting to: Sales/Regional Manager
Key Responsibilities:

· Achieve target sales volume by Brand / Package / Flavor and as per Channel
· Demeanor market surveys to ensure well placement of products in their respective segments
· Maintain and decrease the cost per case of sales
· Monitor, Manage and control market receivables
· Market Research, development, market analysis, feedback & market intelligence
· Implementation of marketing and sales promotion plans
· Manage, motivate and lead a team of salesmen & pre-sellers
· Train, coach & develop the sales team
Global Telecom (Pvt) 

Subordinates: 4, Gross Revenue; >$1m,Reporting to: RSM
Sales Supervisor: - Pakistan(2005 to 2007)
Key Responsibilities:

· Managing relations with key customers, distributors and retailers
· Identifying sales opportunities in the area & assigning territory to secure maximum sales at minimum cost
	EDUCATION
	Master of Business Administration(Marketing), 2007

GC UNIVERSITY – Pakistan 
Bachelor of Science (Economics &Statistics), 2005

GC UNIVERSITY – Pakistan 

Chartered degree in Marketing (In Progress)
Chartered Institute of Marketing - UK

Certification of Business Management and Trading,2008
Kingston Institute & Skills Development Council




TRAININGS:
· Project management for executives at Dubai Knowledge Village(DKV) –UAE

· Attended sales training, sales-man championship training, Coca Cola Beverages
· Distribution & territory management training, Coca Cola Beverages
	
	


Extra information:
	Date of Birth
	April 30th, 1984

	Nationality
Linguistics
IT Skills
	Pakistani
English(Expert), Urdu(Native), Arabic (basic)

Ms Office (Word/Excel/PowerPoint/Project), Ms Windows & UNIX

	Marital Status
	Single

	
	

	Extra-Curricular Activities
	I enjoy spending time at the beach , have strong interest 
in global cultures & entertaining with friends


