	
	
	
	
	
	

	Rajesh 
Sales & Marketing Management Professional

Mobile: Whatsapp +971504753686 / +919979971283
email: rajesh.173850@2freemail.com 


Competent management professional equipped with 25 years of progressive work experience in FMCG industry. Competencies in Sales, Marketing, Business Development, Key Accounts Management, Staff Administration, client relations and customer service. Highly motivated and successful team leader, who has achieved sales goals and delivered highest standards. Ability to monitor market and sales trends to make effective plans to increase profits, adapts easily to changes with excellent know how of networking with key decision makers. Hold outstanding communication, planning, coordination, supervision, time management, decision making, problem solving and interpersonal skills. Currently seeks challenges and good outcomes in a growing organization that provides opportunity for career growth. Extremely motivated to explore and broaden gained knowledge, skills and expertise.

STRENGTHS

· 25+ Years of rich experience in FMCG





· Profit Maximization & Revenue Achievement



· Client Relationship Management Competency



· People Management & Team Building Skills

· Goal oriented, Result driven, Hardworking
· Expertise in Sales & Marketing Management
· Business Development & Strategic Planning
· Excellent Negotiation & Presentation Skills
   
	Sales & Marketing Manager –Dolphin Tours

Food Service Manager- Gulf Meat Company

Own Business, Confidential Company, UAE


	   Apr 2015 – working  

   Dec  2013 – Mar 2015  
   Nov 2012 – Dec 2013

	Sales Manager, Oasis Foods International, UAE


	   May 2003 – Oct 2012

	Purchase Manager, Sharjah Women’s Club, U.A.E


	   Mar 2001 – Apr 2003

	Territory Sales Executive, Spinney’s Dubai (based in Al Ain), U.A.E


	    Nov 1997 – Feb 2001

	Sales Executive, Radwa Fresh & Frozen Foods, Yanbu, K.S.A 

Territory Sales Executive, Ahmed Oil Mills, Kerala, India


	     Jun 1994 – Nov 1997

      Nov 1987- May 1994



Sales & Marketing Management 

· Expertise in providing strategic and systematic approach on sales and marketing in FMCG industry.

· Competencies in aggressive sales and marketing, results-oriented client relations, key account management, business development, customer service and sales operations.

· Maintain advanced knowledge of all product lines.. 

· Handle product management, create awareness and heighten brand image in target market.

· Manage responsibilities related to effective business planning, implementation, supervision and considering corrective actions to stay ahead of competitive markets.

· Negotiate business dealings with local clientele besides strengthening client support, service as well as business operations while developing contacts with key accounts. Work with the team in identifying product that will appeal to consumers.

· Understand prevailing market trends and issues; analyze its impact towards the business in long run and further devise strategies to counter any possible business threat.

· Stay abreast with competitor activities, new product launches, market trends and issues to design counter strategies.
	Rajesh 


	

	Business Development 
Understand and engage with key markets, clients, industry sectors and identify potential business development opportunities. 

Direct business development initiatives to achieve financial results as per strategy and plans.

Define, set, market and distribute strategies as well as enterprise growth opportunities in line with strategy and within correct levels of authority. 

Generate new business; explore potential markets and develop business relationships.

Practice and utilize management theories with latest technology, market information and business know how.



	Key Accounts Management 

Drive category performance with sales, margins, budgets, value chain, key accounts activities and new product development. Manage departmental costs within agreed budgets.

Effectively manage relationships and feedback with clients to ensure service standards and market awareness are continuously enhanced. Ensure premium service is delivered to key accounts by determining and fulfilling needs.

Monitor status of key accounts and work with Sales teams to ensure key clients or customers satisfaction level with service and products are always at peak. 

Arrange client meetings for promoting business; creating awareness for company products. 

Identify, establish, and maintain business relationships with customer’s decision makers and managers that influence the selection of the company’s products.

Create and maintain reliable accounts and territories forecast. Enthusiastically represent and promote company products through business channels. 

Main contact for technical and business concerns on accounts and territories assigned.

Handle all facets of customer relations and ensure effective execution of marketing programs including achievement of assigned revenue plus margin goals.



	


· Successfully launched new frozen products from Australia across A Class Supermarkets in UAE (Carrefour and Spinneys)
· Double digit growth across categories -2003 vs 2012 in U.A.E. 
· Increase of Sales (Double-digit growth across categories) by 100% in Yanbu –K.S.A market.

· Special Appreciation for achieving the growth and was paid the highest commission in Company’s history (Radwa Fresh & Frozen Foods).
· Increase of Sales in postman oil by 25 % in Kerala Market
· Greatly improved Brand Rankings in major Retail Outlets. Negotiated and obtained prime locations for the Brands Display Units in the stores increasing Brand Visibility and Exposure.

· Proposed and organized successful regular in-store sales promotions in major outlets which contribute in increase sales & revenue.

· Remarkably organized, set-up and directed a team of sales professionals into a successful Sales Team.

· Effectively ensured great success for all Product Promotions and Product Launches.

· Increased distribution by adding big number of new outlets.
· Established and developed strong business relations with key Customers and Retailers
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· In charge in making strategy and set targets for the sales team.

· Responsible in attaining and surpassing set sales targets and projections. 

· Recognize new prospects for a broader distribution and market share of company products.

· Search prospective clients, improve client base, retain existing clients and target new opportunities for business development.   

· Set up brand loyalty by recommending and applying consumer offers and trade promotion plans including sales advertisement strategy for dealer/ clients; ensure efficient execution of the same. 

· Direct business improvement; carrying out of orders, negotiating prices and pre / post following up of clients’ payments.

· Reduce expiry and damages by ensuring rotation of products. Monitor competitor activities and provide timely feedback to management on the same. 

· Expand relation with all account levels and strengthen goodwill in the designated major accounts. Promote new ideas and develop awareness of company products. 

· Formulate Promotions & Merchandising activities and initiate strategic sales activities in the assigned area. 
· Ensure keeping of company product distribution policies, standards and procedures. 
· Supervise, and develop sales teams focusing on reliable performance and enhanced productivity

Bachelor of Arts, Kerala University,  India
Diploma in Travel & Ticketing and Air Fare Construction
    
Nationality
:
Indian

Date of Birth        :
31st May 1965
Marital Status
:
Married

Visa Status
:
Residence Visa  (Transferable)
Driving License
:
UAE 
Languages
:
English,  Hindi, Malayalam
IT Skills

:
MS Office, Internet & E-mail Applications
Current Salary
:
AED 10,000 ++
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