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Seeking managerial assignments in CRM/Loyalty Database Management & Analytics with an organization of repute 
Location Preference: UAE/ Bangalore-India
Career Abstract

Database Management & Analysis



Business Intelligence




Documentation & Reporting

CRM System Implementation





e-SMS Marketing





Negotiations & Contracts

E-Mail System implementation  

            Event Analysis                                   Data Mining & Modelling
A result driven professional with over 11 years of experience in the areas of CRM database management & reporting, data mining, CRM marketing activities like clustering, profiling, targeting and campaign management for one of most premier group of companies in UAE with GCC wide presence specializing in luxury retailing, automobiles and lifestyle business. Experienced within a direct marketing and database marketing functions.  Currently working as Asst. Manager – Customer Database at Al Tayer Group UAE.
· Extremely efficient in handling the entire CRM database operations, information architecture, Customer communication leads, campaign management and database supporting for analytical practice etc.
· Capable of working autonomously alongside key business partners and technical teams to deliver creative solutions to business problems.

· Plan and Manage the daily Data Management Activities and running of the Data Team (cleansing, de-duplication, data enrichment & Data Management Responsibility of used CRM Systems)
· Adept at handling day-to-day database activities in co-ordination with IT & internal / external departments for ensuring smooth business operations. 
· Implement and control effective systems to maintain quality and security of data. Responsibility for ensuring no leakage of data or misuse of data
· Data reports for marketing teams on current data availability, gaps in data to assist marketing in hitting show targets & Analyze performance statistics and make recommendations for improvement and execute based on those recommendations Review adherence of data standards and data cleansing

· Resourceful in supervising the preparation of MIS reports for providing feedback to management for controlling performances, profitability, etc. 
· Played a pivotal role in resolving problems associated with the database, monitored the data quality assurance processes. 
· Deft at managing global logic’s marketing database encompassing customer segmentation, customer acquisition, database analysis, list selection, and reporting.

· Skilled in monitoring day-to-day functions as per department’s Standard Operating Procedures and supervising the achievement of SLA targets on a daily basis.

· An effective team player with abilities in motivating the personnel towards achieving organizational objectives and adhering to industry best practices. 
· Apply business and application knowledge to design the data model for flexibility, simplicity, consistency and integrity. 
CAREER HIGHLIGHTS

Since Oct 2005


AL Tayer Group, Dubai







Asst. Manager Customer Database
    2002 to 2005


     Draft World Wide Pvt. Ltd. Bangalore



Database Executive
Key Deliverables
· Managed/Built CRM enabled Customer Centric Data Architecture to provide values to CRM based process
a programme of work to maximise the effectiveness of information provided to the Sales and Marketing team through ongoing improvements to current CRM processes and system enhancements.
· Analysed business processes and logic across CRM areas, working closely with the business to define solutions utilising a wide range of technologies.

· Bean a link between the business teams and the technology teams, working with the business to deliver technical solutions
· Managed a Direct Marketing program that utilizes the Analytics output, to deliver the appropriate messaging to the most susceptible customer target to maximize CROSS SELL AND UP SELL opportunities.

· Support the Segment owners to plan and execute on their RETENTION AND VOLITIVE ATTRITION programs, basis customer behaviour.
· Forecast and analyse data against budget figures on a monthly basis
· Create a capability within Marketing to test, measure; recycle messaging content for all direct communications to achieve the most effective messaging.
· Advocate for company on all projects which impact data or tools needed to measure or execute sales, marketing, and customer outreach.
· Responsible for overseeing administrative/analysis support required by department and organization within Marketing.  Implements Strategic Marketing Best Practices and facilitates the execution of these strategies.
· Analysing the customer data to facilitate selection of target customers for various marketing communications based on brand profile suggested.

· Maintains all necessary electronic files and paper copies.  Assists in special projects, assists with the budget process. 
· Assisting in the Group CRM/ Loyalty database management and Customer statistical direction for direct marketing activities and database analysis.

· Developing direct marketing & segmentation plans, including identifying key customer segments, developing contact strategy for new customers, existing customers & high value clientele.
· Responsible for Email broadcast system development and maintain for group email campaigns. 
· Liaising with internal clients, understand the marketing objectives of various Al Tayer Group brands, recommend strategic direction for direct marketing activities and formulate DM tactical plans based on these objectives
· Assist in the development of the group wide CRM strategy. Translate marketing strategy into a full activity plan. Utilize various direct media channels such as direct mail, email marketing, SMS marketing, telemarketing as well as new and upcoming direct media channels to aid in the execution of these DM plans.
· Building a strong vendor partner network for supporting direct marketing initiatives to enhance company's ability reach and effectively communicate to target customer segments.

· Utilizing the Groups loyalty programme for analysis into customer behaviour and purchase patterns. Providing insight into customer preferences through customer research activities.

· Assist with database design and ensure data integrity and hygiene

· Liaising with marketing team, sales team, business units and delivery groups to manage the flow of data into an integrated database and back to the business to meet marketing and analytical requirements. 

· Creating marketing eco-system as needed in conjunction with the CRM Manager & IT team.

· Developing strategic partnerships and alliances with third party organisations to provide loyalty programme members with additional benefits and leverage database marketing opportunities.

· Monitoring the database received from the operational units, performed quality checks on the data and validated it to ensure its accuracy. 

· Major Clients handled in retail operation: (Automotive, Fashion, Jewellery, Perfumes & Cosmetics, F&B, Furniture Retails Like:  
· Automotive:- Ford, Lincoln, Mercury, Jaguar, Land Rover, Ferrari, Maserati 

· Luxury Lifestyle: - Armani Group, Gucci Group, Bvlgari, YSL, Asprey, Garrard, Boucheron, Dolce & Gabbana, Loro Piana, Emilio Pucci, Aati etc. 

· Lifestyle:- GAP, Banana Republic

· Luxury department store:- Harvey Nichols, Bloomingdale’s 
· Beauty Department Store:- Areej 

Notable Attainments
· Ensured smooth facilitation with agencies and updated the database accordingly for future reference.

· Managed & maintained proper records of all transactions and financials with the direct marketing suppliers / vendors.
·  Managed third party vendor relationships and coordination of vendor software delivery schedules.
· Analysed costs in the market. Negotiated & finalised efficient costs for the organization.

· Coordinated with the relevant departments & ensured accurate and complete input of data into the system.

· Maintained database in readiness for any communication fulfilment using various direct media available.

· Analysed the customer data based on the available parameters and prepared periodic reports to indicate database profiles, customer segmentation, traffic reporting, error rate etc along with the analysis and recommendation for the management review.

· Comparative analyses of customer profiles across various brands in the group’s portfolio to identify similarities and opportunities for targeting.

· Created & populated various fields in the database using available parameters to facilitate RFM and spent related analyses leading to identification of segments & clusters ensuring effective targeting for various marketing communications. 

· Highlighted the importance of providing accurate information for the system.

· Proven track record of developing innovative skills in backend & front end operation to drive CRM activities and marketing related activities and Loyalty management (database & functional areas).

Academia
2000


GNIIT (System Management) from National Institute of Information Technology, Bangalore

1999


B.A (Economics) from Bangalore University
2002 


[MA] Economics from Bangalore University
It Forte
· Proficient in  SQL-Server & SSRS, SPSS, FoxPro, BI Tools, MS Office, Data Analysis Tools,  RDBMS & Visual Basic 6.0.
Personal Details
Date of Birth:



13th December, 1973
Current Address:


Dubai, Unites Arab Emirates
