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MANAGEMENT PROFESSIONAL

MARKETING MANAGEMENT           NEW BUSINESS DEVELOPMENT          CLIENT MANAGEMENT
PROFESSIONAL OVERVIEW



· Performance-driven Creative Marketing & Business Development Professional with an experience of over 9 years, with exemplary record of achievement and demonstrated success in driving revenue growth while providing visionary leadership in reputed corporate firms.

· Creative Professional with expertise in all aspects of successful communication, B2B marketing, solution & concept selling, public / client relations, event planning, and management. Develop and implement innovative marketing and advertising strategies that increase product awareness, market share and company profitability.

· Tenacious in launching new business/services and establishing strong relationships with clients, adept in planning and executing innovative market strategies to enhance market share. Recognized for taking on initiatives, coordinating, planning & implementing marketing / sales promotion strategies as a part of market development efforts.

· Attained proficiency in developing markets, establishing new clients and territories in the Middle East, Europe, US & Asia. Experienced in CRM tools, client presentations, market mapping, competitor intelligence, cross selling, client and market research.
· Proficient at maintaining cordial relationship with customers, ensuring complete customer satisfaction and business retention. Skilled in managing teams to work in sync with the corporate set parameters & motivating them for achieving business and individual goals.

· Visionary leader with good communication, interpersonal & analytical skills and promulgating team spirit. Exceptionally well-organized, with a track record that demonstrates self-motivation, creativity, and initiative to achieve both personal and corporate goals.


INDUSTRIES COVERED 



Real Estate, International Law firms, Shipping & Ports, Oil and Gas, Logistics, Infrastructure, Chemicals & Fertilizers, Petroleum, FMCG, Iron & Steel, Pharmaceuticals, Textile & Leather, Cables, Power, Government & Public Sector, Automotive, Hospitality, Entertainment, Cement, Telecom, Financial Services, Private Equity, Banking and Financial Institutions, Venture Capital, Real Estate Funds, Investment Banks, Securities, Big 4 Audit firms and more.

DOMAIN SKILLS


· Conceptualising & implementing competitive strategies; reviewing and interpreting the competition and market information to fine-tune the marketing strategies. Act as primary point of contact for all marketing & business development activities
· Ensuring successful accomplishment of set business targets in the face of growing competition; bringing out USPs of all products and services and constantly adding new leads to achieve higher sales realisation value
· Developing and expanding market share towards the achievement of revenue & profitability targets; implementing marketing / sales promotion plans to generate sales and build brand focus
· Managing complete Sales & Marketing for new and ongoing engagements with complete accountability for independently reviewing contracts, proposals, profitability

· Evaluating customer needs and interfacing with the client at both pre-sales and post-sales stages to ensure that the company's products / services are considered for purchase against competitive offers
· Enabling business growth by developing and managing a network of channel partners; identifying and networking with financially reliable distributors/channel partners to achieve deeper market penetration
· Planning & executing new product / services launches including building brand preference, demand estimation and meeting deliverables; organising and participating in various National & International Exhibitions, Seminars, Road Shows and Festivals
· Strategize robust annual plans to implement marketing and business development initiatives for the company. Deliver further penetration in new markets and business growth for the organization 
· Analyse the market scenarios and develop business propositions, new products / services and new business opportunities. Implement initiatives to improvise existing processes in order to streamline the workflow

· Formulate robust brand management and marketing strategy with focus on client & solutions servicing, promotions and markets. Prepare marketing plans, budgets and forecasts, based on intelligent market research 
· Coordinate with internal / external teams for the development of promotional material. Involved in media planning right from finding cost-effective solutions to negotiating rates, package deals etc and with vendors like website designers, graphic designers and more

· Define work schedules for the team and ensure optimum quality of work, with adherence to all processes and standards
· Lead, direct and mentor large teams to drive efforts for achieving pre-defined business goals and objectives across territories

· Regularly write innovative content for website, regular newsletters, email / marketing campaigns that attracts immediate attention from all viewers

EMPLOYMENT SCAN 






Since Jan 2013 with N’viron1 Services, Dubai, UAE as Marketing Manager

Key Achievements

· Played a stellar role in deploying and leading teams and setting up the Marketing and Business Development operations from scratch

· Strong participation and decisive role in Team Recruitment, Training and Management for all Marketing & Business Development functions

· Ensure one time and every time that all Marketing and Business Development Initiatives are executed within the set Budget

· Made path breaking business developed by tapping new client acquisitions in UAE and Asia through aggressive marketing and business Initiatives 

· Outstanding role for achieving 100% record of timely execution of various Marketing Initiatives (newsletters, email campaigns, brochures)

· Significantly contributed in successfully setting up the Online Media presence for the company and making it run well
· Consistently generated Quality Leads through various initiatives and building the future pipeline for potential business  

· Tasked with the role of writing the content of the company`s website and various email / marketing campaigns which was done without any external assistance
Sept 2009 – Dec 2012 with RBSA Advisors, Mumbai, India as Assistant Vice President – Business Initiatives
Key Achievements

· Successfully identifying new Initiatives to penetrate new / untapped markets and industry sectors. Identifying new sectors like Law Firms and securing clients in the process
· Contributed prominently by making new client acquisitions (Eg: Purchase Price Allocation for Italian firm Prysmian Cables on its acquisition of Ravin Cables in India and many more) and Retention of existing ones

· Main Lead - Planning, Organizing and Executing a large roadshow on behalf of National Textiles Corporations in Bangalore, India

· Identifying KSA as a potential market, followed by a successful business trip in March 2011

· Strong participation and decisive role in Team Recruitment, Training and Management for all Marketing & Business Development functions. Also leading them successfully

· Consistently generated Quality Leads through various initiatives and building the future pipeline for potential business


Aug 2008 – Jun 2009 with Axience Consulting Pvt Ltd, Mumbai, India as Assistant Vice President

Key Achievements

· Most influential with highest accountability in penetrating the UAE market by winning the companies first mandate (one of the largest private equity player in the UAE)

· Building the company’s awareness in the Middle Eastern Markets through various Initiatives like Email campaigns, specific brochures, newsletters, management presence at various industry conferences in the Middle East, Europe and Asia
· Added to the company’s kitty new markets like Hong Kong and Singapore and devising best strategies to penetrate.
· Tasked with the role of writing the content of the company`s brochure and various campaigns 
· Multitasking – Worked directly on client projects like -

· Market Research firm in UAE – Mapping of internal audit teams in UAE based banks

· France based Corporate Finance firm – Identifying and Qualifying Indian based buyers for a European firm

· One of the largest media groups in India – Institutional investor mapping

· Fortune 500 company based in US – List making & company research of target Indian firms

· Executive Search firm based in UK – Mapping team size, key personnel and relevant details for a leading Commodities Trading firm through primary and secondary research

· Online Library Solution – List making, company research, identifying the key personnel 

 Aug 2006 – Aug 2008 with Dawnay Day AV Analytics, Mumbai, India as Senior Business Development Manager
Designation Chronology

August 2006 – Jan 2007

Business Development Executive

Feb 2007 onwards 

Business Development Manager

August 2007 onwards 

Senior Business Development Manager

Key Achievements

· Tasked with the role of writing the content of the company`s new website which was done without any external assistance in the year 2006
· Led the Team Recruitment, Training and Management for all Marketing & Business Development functions

· Identifying new markets and devising strategies to penetrate them. They were Non English speaking nations like France and Germany

· Selected for excelling all round and performing beyond expectations for a Business trip to London, UK in the April 2008

· Displayed outstanding results which led to collective decision of management for a permanent posting in New York, USA in September 2008.(Due to the subprime crisis in the USA, the plan was later cancelled)
· Built a large database of contacts (existing and prospective) for monthly newsletter reports. 100% record on timely execution

Mar 2005 - Jul 2006 with Cheers Interactive (I) Pvt Ltd, Navi Mumbai, India as Executive – Business Development
· Part of a team contributing significantly to client profiling, market mapping, competitor intelligence and lead generation.
SCHOLASTICS



· M.Sc in Business Information Technology, Middlesex University, London, UK – 2004 to 2005
· B.E. in Electronics – DJ Sanghavi College of Engineering, University of Mumbai, Mumbai, India – 1998 to 2001
· Diploma in Digital Electronics – Bombay Institute of Technology, Mumbai, India – 1995 to 1998
IT EXPOSURE



· Highly Proficient with Windows, Microsoft office – Word, Excel, Outlook, Powerpoint
PERSONAL DOSSIER



Date of Birth



:
5th April 1979
Nationality



:
Indian

Languages



:
English, Gujarati, Hindi
