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OBJECTIVE:

To pursue a challenging and exciting job in a growing organization this not only allows me to make a useful application of my knowledge and experience but also provides me a platform to make a difference to the organization.
PROFILE:

An effective, natural communicator with excellent interpersonal skills developed with a customer-focused industry. Dynamic and active with an independent disposition to solve problems under extreme pressure whilst ensuring customer satisfaction is met at all times.

 WORK EXPERIENCE:

Current employer: AL QURAISHI MARKETING COMPANY.

(Brands: United Biscuits, Weetabix, EFES, Mr. Brown, Swiss Quality Food, MAJDI Spices, Kraft Chips, Henkel-Beauty Care & 3M-Scotch Brite).
Designation: Trade Marketing Specialist.  Sep 2010 – to date.
Role & Purpose:
· To manage through planning, implementing, controlling and reviewing all marketing & sales activities for the brands assigned under my department to achieve medium and long term objectives and targets.
Achievements:
· Streamlining the procurements through the in-depth study on movement of the stocks.
· Optimized stock allocation & helped company to reduce costs on stock allocation.

· Successfully implementing all marketing activities as per the calendar agreed. 

· Successfully monitoring the new product launches and assisting the principals marketing department throughout the launch phase.

· Successful in maintaining / controlling the ageing reports that reduced the lost on near expiry products.

· Successfully monitored & controlled sales spend as per the approved budget.
Key Responsibilities:
· Support in effectively and successfully implement the brand business plan for the responsible division.
· Execution of Marketing Calendar execution as per the plan provided by respective principals.
· Submit regular reports to management mainly Brand performance, stocks and sales & Competitive analysis. 
· Maintain copies of all signed agreements (BDA’s) with all accounts and audit the execution of the contractual terms and conditions mainly on presence and availability of the listed products.
· Conduct and report monthly analysis on GP% by brand and SKUs.
· Support in developing the promo packaging, merchandising displays, POS Materials  and assist the principals in procuring them as per the plan be identifying & negotiating with the local suppliers. 

· Conduct periodical value chain analysis to review the price positioning and report opportunity of price increase/ adjustments if any.
· Provide Post promotion Evaluation Report highlighting ROI, growth in volumes etc…

· Monitor and report, IMS performance by brand, region & channel.
· Conduct regular inventory analysis and ensure product availability at all location, avoiding out of stock or overstock situation.
· Monitor and report slow-moving, aged, near expiry and expired products and inventories to reduce impact on P&L.
· Provide periodical competition review reports that includes, promotions, pricing, in-store presence and distribution.

· Review & Analyze Retail Audit Report for each Brand and report gaps in distribution and suggest recovery plans as per need.

· Coordinate with principal companies and assist them through in preparing the yearly business plans & suggest tactical activities to retaliate aggressive competitive promotions/activities.
· Support in achieving business, brand & department objectives as per approved KPIs. 

· Respect, implement and communicate company bylaws, policies and procedures.

· Effectively communicate and implement group, Vision, Mission, Strategy, Values and Culture.

· Maintain professional and productive business relationship with all suppliers.
WORK EXPERIENCE: 3 Months paid Internship in 2010.
Previous employer: FINE Hygiene Company KSA.

(Brands: Baby Diapers, Facial Tissues, Toilet Papers, Feminine Napkins, Adult Diapers, & Kitchen Towels,).
Designation: Marketing Officer: 
· Undertaken marketing audits to monitor sales performance.

· Determine an approach pricing and set prices for products and services.

· Manage distribution channels such as shops and wholesalers.

· Identify and analyze an organization’s strength and weaknesses, and respond to opportunities and threats in the marketing environment.
WORK EXPERIENCE:

Previous employer: Entertainment Factory.

Designation: Event Coordinator (Part Time).
Total period of Employment:  (Feb 2006 – Sep 2009)

QUALIFICATIONS:

MBA:     Finance and Marketing 
             Canara Bank School of Management Studies,

             Affiliated to Bangalore University, passed in 2009 
       B.COM:  BHS FIRST GRADE COLLEGE.
                     Affiliated to Bangalore University, passed in 2007

OTHER QUALIFICATIONS:

COMPUTER SKILLS: Proficient in MS Office package (Word, Excel, Power point), Internet, Email, Knowledge of Oracle.
EXTRA CURRICULAM ACTIVITIES<OR AWARDS & ACHIEVEMENTS:
· Played cricket for FIRST DIVISION CLUB.

· Represented school and college cricket team.

· NCC.

· Won prizes in school and college sports.

· Coordinated many programs & college festivals.
Strengths:

· Positive thinker

· Leadership

· Decision making

· Time sense

· Good communication skills

· Team player

PERSONAL DETAILS:
· Contact Details:
· Date of Birth: 17th-Oct-1984
· Gender: Male

· Marital status: Single

· Nationality: Indian 
· Languages Known:   English, Hindi, Kannada, Konkani & Arabic.
· Hobbies: Playing Cricket, Listening music, Travelling and net browsing.
