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PROFESIONAL SUMMARY
A self motivated and hard working person who is an effective communicator with good negotiation skills and man management skills and has a proven track record. Has 11+ years of experience in sales promotion. 

Career objective:

To pursue a challenging career in invigorating work environment and serve the organization with the best of my knowledge, abilities and exposures.
AREAS OF EXPERTISE
· Sales Promotion: Meeting clients and communicating to them about the products/services.

 Convincing the contacts about the products and making them take up the products.
· Market intelligence: Meeting the customers to have a feedback on the current market situation, co-ordinating with overseas agents to to get the up-to date on the market situation.

Knowing the competitor activities in the area by having a good rapport with the customers
· Product Management : Handling Market Research Prior to Product launch, execution plan and managing post launch survey, post launch promotions.

· Marketing plans & Strategies: Preparing the marketing plans and the strategies for the company with respect to the territory to be handled.
· Relationship management (CRM) : Meeting the existing customers on a regular basis inorder to maintain a good relationship with them. Provinding new services to the customers to keep them engaged with the company. Planning and implementing programs and schemes for customers and business intermediaries, in effort to have a stronghold and a better understanding of market potential.

· Market Research : Conduct SWOT analysis and monitor market trends, competitors’ activities
· Sales Analysis : Tracking, analyzing and reviewing performance as against the targets; investigating problems and resolving issues for better performance which is done weekly and monthly.
· Planning : Post Sales analysis - Forecasting and formulating of achievable targets for the Quarterly and Annual basis, and set targets.
· Marketing: Running tele communications as well as e-mail marketings relating to existing products and new product launch.

· Event Management: Conducting symposiums and seminars for doctors and paramedical staffs.

· Distributor Management: Managing the distributors and helping them manage their inventory by ensuring a regular supply of stocks
· Store Operation and Retail Operation : Managing the Inventory , Staff Managment , Training and orientation , Customer service including the post service , Merchandising plan ,Market updation to the Purchase Dept , Man managment 

EDUCATIONAL QUALIFICATION

· B sc Zoology  from Calicut University India (1999 – 2002) 
· P DC  from Calicut University (1997-1999)
· SSLC:Board of Examination (1997)

IT Skills
Diploma in Computer Application
PROFESSIONAL EXPERIENCE

Area Manager in Retail Operation and Category Manager Nutrition
Life Health Care Group - Dubai, UAE

FEB 2012 to Present

      Responsibilities:

· Inventory Managment in Nutrition category as per the market Requirment 
· Market Updation to the Purchase managment for the Category upgradation 
· Ensuring new customers are brought on-board on a monthly basis thus increasing the revenue earned through the BDP plan  
· Keeping the existing clients on board and offering them the best of service always.
· Man Managment : managing 13 store manager and store 
· Inventory Managment of 13 stores through frequeant checking and direction to the store Manager 
· Staff Apprisal : frequeant Communication and Recommendation the HR 

· New Store Opening : invovlved in 7 store opening and also the market survey prior to the store opening 
· Sales Analysis: Conducting sales analysis with Store Manager 
· Interpretting the sales analysis data to understand the current market scenario to implement new strategies and methods for increasing the sales. 

· Reporting: Reporting to the line managers on a daily/weekly/monthly basis so that he can review my performance and give his insights.
· Marketing: Store marketing prior to the new store opening and existing stores and also B 2 B activity 
Products

·  Sports Nutrition and Nutrition
·  Medicine
·  Medical equipments
·  Skin care 
·  MIni Malt 
Achievements
· promoted two times in a time span of two and half years , As the store Manager and Area Manager  
· Had a oppurtunity to handle the Multiple responsibility in the Company 
Nutrition Officer(Nutrition products)
Nestle India Limited.,Thrissur, Palakkad and Malappuram – India.
DEC 2007-JAN-2012
      Responsibilities:
· Sales Promotion:promoting the Infant Nutrition Brands to Drs , Dietician ,Chemist ,Supermarkets and bakery 
· Updating the consumer about the various new developments happening in the field of nutrition
· Nutrition Activity : one to two scientific Symposium in every Months for Drs , Parameds ,Dietician and Chemists 
· Devoping  Speakers for the Scientific symposium 
· Market intelligence: Meeting Retailers/paramedical staffs/pharmacists to learn about the offtake trend of the products. Keeping in track of the progress of the sales and communication of the competitors. Reporting regional competitor activities to local and group management
· Surveys: Conducting surveys before and after launch of products.
· Product Management : Handling Market Research Prior to Product launch, execution plan and managing post launch survey, post launch promotions.
· Marketing Analysis: Analyze product performance, customer performance, revenue generation by region.
· Sales Analysis: Conducting sales analysis of products month wise / product wise / distributor wise.
· Reporting: Reporting to the line managers on a daily/weekly/monthly basis so that he can review my performance and give his insights.

· Distributor Management: Managing the stock situation in the distribution by coordinating with the Area Sales manager and Sales offier(trade) colleague

· Market Prediction: Predicting the stocks needed on a monthly basis looking into various aspects like stocks in the warehouse and in the pipeline, consumpltion pattern etc.

· New product launch: Introducing new products in the markets successfully and following it up with product availability with the retailers, training if distributor salesman,merchandiser etc.

Achievements
· Winner of Infant Formula Champions league in 2009 for the Insitution Conversion (25 institution in a year 

· Promoted as the Senior Excecutive

Trainings Attended
· 3 days Workshop on Interpersonal and Networking skills '' Interpersonal and Networking Skills'' by Dale Carnegie 
Medical Representative,Ranbaxy Crosslands March2006-Dec 2007
Calicut, India
Responsibilities:
· Promoting and demanding the Prescription for the Medicine
· making the availability in chemist 
· Managing sampling activities to doctors.

· Managing the Distributor for the Primary Sales Achievment
· Conducting the Scientific Activity to the Drs 
Medical Representative,UCB Pharma Feb2003-March 2006
Thrissur, India
Responsibilities:
· promoting and Demanding the Prescription for the medicine 
· making the availability in chemist 

· Managing sampling activities to doctors.

· Managing the Distributor for the Primary Sales Achievment

· Conducting the Scientific Activity to the Drs 
PERSONAL INFORMATION

Nationality: Indian

Marital status: Married
Language Profiiency: 
English, Hindi, Malayalam

Interests : 

 Traveling, Cricket, Bike riding, Listening to Music, social networking & Browsing.
Declaration:
I hereby declare that the above information is correct and to the best of my knowledge and belief                                                                       
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