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Sales & Marketing ~ Business Development ~ Client Servicing

20 years of impressive experience in repeatedly producing sustained revenue and turnaround growth in dynamic markets

Career Objective

Results oriented Sales & Marketing Professional offering cross functional exposure of over one decade in Business Development, Key Account Management, and Product Development with sound domain understanding of FMCG, Retail , Insurance and Finance Sector. Can be headhunted for spearheading the efforts across reputed organizations for Senior Leadership Role. Seek to contribute in challenging work environment demanding commercial knowledge, customer focus and people orientation. 

Executive Summary

· Strategic marketer with a keen business acumen in analyzing and understanding business requirements, customer-value maximization and develop new business and revenue streams.

· Core competencies in driving innovative Sales & Marketing Initiatives to capture and retain a reasonable market share in a fiercely competitive market scenario; expertise in creating integrated marketing strategies in developing new/existing customer sales, brand/product evolution, etc.

· Solutions oriented with hands on exposure to map customer’s needs and attuning product / service solutions and suggest various avenues of investment.

· Articulate communicator skilled at delivering product demonstrations and presentations to the targeted audience and thereby direct sales and marketing activities.

· Effective relations builder having ability to rope in high profile customers and retain their continued patronage with proactive customer services; consistent performer with strong record of exceeding business targets year on year.

· Recognized leadership qualities with experience of developing and leading highly effective and successful work teams; successful track record in managing organizational complexities and business uncertainties

· Known for strengthening companies to lead in competitive markets and for delivery innovative marketing concepts and strategies, rich experience in effectively managing the business cycle process from client consultation to closing including identifying opportunities, developing focus, and providing tactical business solutions.

· An all rounder intellect with diverse experience in Commercial Operations, HR Functions, Training & Development, People Management and Hiring & Retention of high calibre.

Key Strength Areas

New Business Development • Commercial Operations • Strategic Management • Product & Brand Development

Client Servicing • Relationship Management • Dealer / Channel Management • Conceptualization • Market Analysis

Sales Forecasting • Promotional Activities • Versatile Leadership • Team Management • ROI Accountability

Professional Experience and Accomplishments

Fairwealth Commodity Broking Pvt.Ltd.                                                                          April 2010-Feb 2015
Business Associate
· Actively participate in planning and execution of business development activities. On the basis of a plan that is mutually agreed upon by me and Fairwealth. We concentrate on qualitative and quantitative business growth within our territory in the following manner:
· By continuous addition of new clients. For this, I focus on exploiting the potential in terms of customer base and Geographical coverage.

· By generating maximum revenue per customer through different product and services offered by Fairwealth.
· Act as a link between the client and Fairwealth, ensuring smooth flow of information, services and feedback.
·      Attend to any complaints and grievances of customers and maintain a record of such complaints and take corrective     

    action.
· Obtain feedback at regular intervals from the clients regarding service levels.
· Maintain service standards set by Fairwealth.
· Ensure compliance in accordance with regulatory provisions and as specified by Fairwealth.

· Supplement our comprehensive risk management strategy with proper checks and procedures to minimize trade risk.

· Assist in constant monitoring and upgrading of risk containing measures through market intelligence to ensure a smooth, timely and default-free settlement system.

· Conduct market research and analysis to create  marketing initiatives for promoting company’s products.

· Coordinate with internal teams to develop and implement new  marketing and sales strategies.
· Coordinate appointments, meetings and calls between customers and senior management for business expansions and new opportunities.
· Assist senior management in deal negotiations, contract development, due diligence and other business         development projects.
· Work closely with internal team to deliver business services with high level of customer satisfaction.
Max New York Life Insurance                                        




Oct 2008 – Mar 2010
Associate Manager – Sales

· Accountable for developing effective business plan and sales strategy to ensure successful achievement of company sales goals and profitability.

· Involved in recruiting and hiring Agent & Advisors and monitor their performance & development; prepare action plans for the team for effective search of sales leads and prospects.

· Conduct one-on-one review with all Agent & Advisors to enhance their communication skills, and understand training & development needs, and also provide insight for the improvement of insurance sales and activity performance.

· Provides timely feedback to senior management regarding performance of the Agents & Advisors and maintain records of all sales, and activity reports submitted by Agents & Advisors.

· Assist the Agent & Advisors in preparing of proposals & presentations as well as create proposal presentations and CEIP responses.

· Pivotal in controlling overheads & expenses to meet budget guidelines.

· Ensure strict adherence to all company policies, procedures and business ethics codes set by the organization.
AC Nielsen Org-Marg Pvt. Ltd                              





Dec 1995 – Jan 2008

Operations Executive, Feb 2005 – Jan 2008

· Actively involved in regular FMCG tracking along with a team of 8 Field Coordinators for the clients like Hindustan Unilever, Nestle India, Procter & Gamble, and Godrej Consumers etc.

· Conducted Soft Drink tracking and customers’ preferences along with a team of 15 Field Coordinators for the client Coca-Cola India Pvt. Ltd.

· Conducted study on Doctor Impact for Ranbaxy Labs, Cadila Pharma, Sun Pharma, and Glaxo-Smithkline etc.

· Involved in Petrol Pump tracking on behalf of Reliance Petrochem Ltd.
· Executed the Project Delight independently (Special Project for Hindustan Unilever), 

· Appreciated for outstanding performance and received AC Nielsen Art Award for excellence in Retail Tracking.

Field Executive Mar 2001 – Jan 2005

· Conducted Project Wave 02 in association with a team of 12 Freelance Investigators in West Bengal, Jharkhand (Ranchi, Jamshedpur) and Bihar (Patna) for ITC Limited.

· Conducted Liquor tracking in entire West Bengal for the client UB Group and customer behaviour study on SCI (special study for Zydus Cadila Pharma).

· Executed the Project Honey for Novonordisk Foundation, USA.

Field Research Officer, Dec 1995 – Feb 2001

· Involved in Retail Store Audit having various products like FMCG, Pharma, Lubricant, Cigarette, Soft Drinks etc.

· Successfully completed Shop Census in Kolkata and West Bengal and Doctor Census in Kolkata, Burdwan, Kharagpur.

· Completed adhoc study like Project Clean Shave, Project Heart (special project for Marico Industries), Project Akansha, Project HORECA, Project Utsav Express (special project for Cadbury’s India), and Project Namkeen (special project for Frito-Lay India).
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