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	     Professional Synopsis 
· 7.9 years of Corporate experience in Data Management & Requirements, Data Analysis, and Market Research with IBM, TATA Consultancy Services, and GENPACT.
· Associated with IBM (International Business Machine), as a Business Design Consultant


Career Objectives:

        Seeking a position to utilize my skills and abilities in the field of Data Management & Business Analysis, to lead a team of competent people working on challenging project and to utilize my skills and abilities in conjunction with my position in the industry towards professional growth while being resourceful, innovative and flexible. 

        Maintain professionalism at all times and use discretion when handling confidential data.

Key Skills:

MS Excel, Power point, Brio and Programming in SPSS, Basic SQL
	Professional Experience: >7 Years


	IBM India Pvt Ltd, Bangalore


(IBM is a global technology and innovation company that stands for progress. With operations in over 170 countries, IBM India's solutions and services span all major industries including financial services, healthcare, government, automotive, telecommunications and education, among others etc.)
Designation: Business Design Consultant
Duration: April 12 – Oct 14
Roles and Responsibilities:  Data Management Lead (DM), Requirements Lead, Project Management, AO (Application owner), 
· Data management lead (e-Pricer – is a delegated pricing tool that provides a method of price quoting at list price or below and flags price quotes that require exception approval), subject matter expert for settings module, authorization modules as well as Grid Delegation Management.  As the DM lead, would work with the end users to understand their needs and represent these modules in detail design reviews. In addition, the DM lead would evaluate operational CR’s (Change requests) requiring DM changes, working with the users to fully understand the request, determine the required changes, and test and execute the updates.
· Serve as an SME in the e-Pricer Authorizations and Setting modules. Understand the business needs of the Pricing Community, familiarity with existing pricing functionalities in the e-Pricer application. 
· Project Management of Cognos conversion & other key projects impacting reporting (e-Pricer IW). Currently working on a project to convert our users from BRIO reports to using COGNOS as mandated by the BT/CIO office. This is an extensive project that requires an in-depth knowledge of project management and communication skills to ensure the project stays on track. This project involves working with the SWG BACC team on Cognos definition, authorizations and workspace setup; Collecting & prioritizing requirements from the users; and driving the IGA team for report conversion.  Additionally, drive weekly status calls and reporting to management on progress & ensuring issue resolution as required.
· Actively participate and contribute to weekly calls for change and problem management, Lead Lenovo Divestiture for reference Data.
· Application Owner (e-Pricer IW), Various tasks which include Monitoring task ID for user questions, sign off requests for moving chanced or fixes to production, Owner of the test user ID’s, Application status, Send SLA exception & user notification in case of problems with the application, Application compliance, BTMT updates, caring for the wiki page, Monitor IW tickets, Weekly ePricer IW call etc.,
· Requirements Management Lead (e-Pricer IW): Focal point for gathering/defining detailed business process requirements & ensuring deployed business process & I/T solutions solves the business need while focusing on end to end integration. Facilitate meetings with business subject matter experts & I/T Solution providers to further refine requirement details, priority & test cases as needed. Track status through delivery.
· Assist the pricing solution design leader and pricing architect in understanding customer/stakeholder requirements. Work with the business owners to ensure the e-Pricer and IW applications are working to deliver the needed requirements to the business.

· Drive the definition of requirements and strive to improve enhancements to the application which improve user productivity and experience.
· Prioritize improvement opportunities based on business impact and delivery of business value interlocked and prioritized with line executives.

· Actively participate and support Value Services Management System and location leader to achieve location excellence as measured by location scorecard and performance metrics.

· Be an active team member within India, cooperating with the India location leader to address common issues and needs.

	TATA Consultancy Services, KPO Domain, Bangalore


(Tata Consultancy Services is an IT services, consulting and business solutions organisation that delivers real results to global business including specific industry services like Life Sciences and Health care, Banking & Financial Services, Media & Information Services, Insurance, Retail & Consumer Products etc.)

Designation: Sr. Business Analyst

Duration: Aug 10 – March 12
Lead a team of two analysts and five Business analysts. Serving world’s leading retail chains (US). Excellent learning in the following areas:
· Client Communication

· Market Research
· Team Management

· Client Management
· Quality check & Project documentation
Role:
· Design and develop a systematic project tracker plan as per the clients' specifications 

· Ensure coordination and steady workflow between the Projections, Sampling, product and Market production teams 
· Coordinate with the Market production to make decisions on Market close calendar, Prepared market maps for the project
· Established reporting structures to ensure required Quality Assurance standards and data validation.
· Assist the Assistant manager
Responsibilities 
· Receive, Evaluate, Process retail sales data from the client on a quarterly and monthly basis

· Execute SAS programs to compute current % change vs year ago % change by stratum, market, Banner and total US.
· Modify & submit jobs to get current & year ago MCV’s from mainframe and Create year ago MCV trends for most recent 4-week periods
· Analyze for trend in the monthly sales (ACV) for current and previous years.
· To assign ACV’s to all add new stores based on an internal review of sales. Evaluate all add return stores for data consistency. Revise the ACV based on a sales review.

· Factoring and market close: Process of updating the universe estimate of strata on a periodic basis. This is For 52 SMM (Syndicated Major Market) for food and 15 SMM for Drug

· Projections: Estimates of universe total dollar volume are made continuously for: Each stratum, Each U.S. county, and Each major organization

· Analyze Retail claims Data and performing Market Share Analysis involving Drug Trend Analyses and Patient Profiling
· Generate summary reports on 4 weekly trends for all retailers to provide insight about marketing opportunities in different Retail chains, track sales performance and volume sales.
· Perform Statistical analysis based on clients requirement
· Monitor and analyze the current market situation to understand the changes in market behavior and trends.
· Liquor redesign: Analyze for 9 markets in 3 segments (Beer, spirit and Wine). 
· Detailed documentation for the service operation and quality check
Key Project Details:
· Huskers: A mainframe query that requires a spec to be used to identify data parameters (market/period/products/facts).determine which retailers are selling the product in question within a specified period of time, which retailer may be contributing the most to the levels or trends in question, which UPC’s may be contributing most to a brand/subtotal/category in a specified market/period
· Unified Analysis: A unified trend analysis looks at stores common to both periods and holds the projection factors constant to remove changes in the universe projection.  In essence, we are creating a “static” sample in a “static universe”. A unified trend analysis is conducted to evaluate the effect any sample change might have on the reported trends.   We look at the non-common stores to access any sample change.

· Informational DI: The client may inquire regarding some information that may vary from market definitions, store count, county changes, Events, Retailer acquisitions/banner changes/store number changes, Market shares etc.,
· Adhoc requests: For all the quarterly and seasonal decision making which clients do, we provide the necessary information for them by analyzing data for the specified business requirements. We also help them in tracking the growth of business and identify the key areas for driving business. 

· Product Trend Report: The objective of the project was to track the growth of the business based on the performance of different drugs in the major retail outlets in US. It helped in tracking the product revenue trend for products of interest in which business has seen decline in revenue over last few months.
	Genpact India, Analytics COE, Bangalore


(GENPACT provides a wide range of services, including Analytics, Finance & Accounting, Collections and Customer Service, Insurance, Supply Chain & Procurement, Enterprise Application and IT Infrastructure etc.)
Designation: Business Analyst

Duration: Jan 08 – Aug 10
Served world's largest research-based biomedical and pharmaceutical company.
Excellent learning in the following areas:
· Acknowledge the project request from the client. Send an outlook meeting request and sit on a  scoping call to know the project details, Writing Post-scoping call email including price quote submission etc.,

· Data Analysis and Pharma

· End to End project node
· Client Management

· Quality assurance

Supported the Business in the following metrics:

· Survey Feedback Analysis 

· Sales / Performance Reports

· Budget and Spend Analysis
· Performance Report 

· Market Share/Volume Analysis

· Physician Prescribing Trends
· Financial and Statistical Analysis
· Knowledge portals like HCxchange, IMS, Report Browser etc.,
· Data interpretation, Report generation for the end to end analysis for periodical assessment as per the requirement of the client
· Designing spreadsheet for data and worksheet functions, Validation, Advanced Excel analysis, Auditing, Analyzing Alternative data sets, Lookup functions, conditional formatting, Advanced Filters, Shortcuts and Formatting

· Preparing the Power Point slides and the required data information for the presentations
	Markelytics Solutions India Pvt. Ltd., Bangalore


(Markelytics is vibrant and rapidly evolving end-to-end off-shore market research firm offering services in Research, Data collection, Data Processing and Analysis.)

Designation: Data Analysis Executive

Duration: Nov 06 – Dec 07
·    Developing the analysis framework for the Data collected from Consumers/end user in various product categories and services using Data analysis Packages like SPSS and EXCEL (Pharma Studies).

·    Data File Preparation, Validation of data for Missing values and Analysis.

· Writing SPSS Syntax/Macro syntax for Analysis
· Writing Syntax for open-end, closed end, point scale, ranking, memorability question & summary table generation. 
· Designing data structure and data map preparation.
· Factor Analysis, Survival Analysis, Logistic Regression.
· Generation of project e-report with MS- Excel, MS Word and Formatting the Analysis.
· Reporting: Tracking studies involving data mapping and merging, evolving projects e-Reports including stream sheet preparation, data manipulation, code verification, charts updating etc., with MS Excel.
· Oracle 9i-SQL: Database to manage information, create and alter tables, use of aggregate functions, data modification including retrieving the data from database, update, delete, insert etc., and use of set operators.
Academic Accomplishments:

· Nov 2005: M.Sc Agri (Biochem) from Department of Biotechnology, UAS, B’lore-65 (with CGPA of 7.57/10.00)

· Aug 2002: B.Sc (For) from College of Forestry, Ponnampet, Kodagu (with CGPA of  8.08/10.00)

Technical Skills:

· Proficient in MS-Excel, Word, and Power point 
· Oracle 9i – SQL, Brio, SPSS.
· Knowledge of Base SAS, Unix and Mainframe
Personal Achievement:

· Presented and Published Research Paper entitled “Use of Metachromasy to study chemical nature of LPS from specific and non specific strains” at the national symposium held at Thrissur in Kerala in January 2005.
· Part of HR catalyst program at TCS provided with certificate of recognition. 

Corporate Trainings Completed
· Root Cause Analysis (RCA)

· Presentation Skills 

· Lean Principles

· GB trained and tested in DMAIC methodology

· Conference call Essential

Personal Strengths:

· Posses strong analytical ability and critical thinking; Well developed verbal, written and interpersonal communication skills; Good listener, empathetic, flexible and adaptable; Enjoy working in teams; Comfortable with multi-tasks and timeliness
Personal details:

         Date of Birth                        :  April 11, 1980

         Marital status                       :  Married
         Nationality                           :  Indian
         Location                               :  Dubai, UAE
         Visa Status                            :  Visit
Place: Dubai     
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