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Managerial Assignments in
Retail Operations/ Digital Marketing / E-commerce/ Brand Management/  Strategic Planning/ Business Development /Visual Merchandising/Logistics &Delivery Management/ Competitor Analysis
	CAREER OBJECTIVE


A versatile & self motivated management professional seeking a challenging job on the strength of managerial acumen!
	CORE COMPETENCIES



· Managed Retail business operations with focus on top-line & bottom-line performance and expertise in determining company’s mission & strategic direction as conveyed through policies & corporate objectives
· Managed complex customer relationships across a variety of channels – both digital and traditional. Created a platform were buyers and sellers comes together in Digital Media
· Managed branding Activities, to keep the brand leverage, brand equity, for the clients to create awareness in the market

· Forecasting trends, plan-stocking & de-stocking, planning budgets and presenting sales forecasts / figure for new ranges to senior managers 

· Devising strategic planogram to offer not only a wide assortment to the consumer but also leverage the business objectives of the organisation 

· Forecasting sales, developing incentives and contests, marketing and promotions, inventory management and selection of displays 
· Used and managed very well in search engine optimization  tools, Getting Indexed, Preventing crawling, Increasing  prominence
· Managed to get Website saturation and popularity, Traffic  of website, Visibility content and turned into PP and PCF
· Leading, training & monitoring performance of team members to ensure efficiency in sales operations and meeting of targets

· Analyzing latest marketing trends and tracking competitors’ activities and providing valuable inputs for fine tuning sales & marketing strategies.

· Formulating strategies and reaching out to the unexplored market segments / customer groups for business expansion.

· Setting out high display and merchandising standards, ensuring a high-quality customer experience while adhering to high service levels and work processes.
	CARRER CANTOUR


	Manipal Global: Since June’14 – March 2015
Senior Officer Marketing & Business Development – DUBAI UAE


Highlights:

· Handled various media buying 

· Taken care of marketing activities from planning till execution.
· Handled entire website related quries from building of website till modification, changes in CQ5 format, also taking care of ATL & BTL activities.   
· Looked  after event promotions, road shows, career fairs, education Fairs & other promotional events

· Making yearly marketing plan & media buying budget.

· Keeping brand image and brand loyalty in mind  make a necessary media stratagies with out come resultls 
· Worked closely with multi agencies for different kind of media requirements based on events and promotions.
· Handled Branding activites both Inhouse and Outdoor.

· Handled Business development through admissions for MEE and MUD from different regions 

· Looked after back end operations and execution of work at different levels.

· Handled Digital media Management like ( website , Social media, Promotion through Digital media through online and offline)

· Organised the fairs at different regions to generate sale through out GCC.   
	JVG MEDIA GROUP : Since Dec’13 – June’14
Media Marketing Planner  - DUBAI UAE


Highlights:

· Handled GCC, India & Asia, Philippines, Indonesia, Europe, CIS Countries, North & Latin America & Africa
· Understanding their requirements and giving the best possible solution for which media to present 
· Handled print, Radio, Online Special Editions, Magazines, Event promotions, social media 
· Preparation of yearly Media plan with financial targets and actions
· Continuously tracking and monitoring the competition and preparing a benchmark report on the same.
· Worked closely with different Advertising parterns for advertising 

· Keeping brand image and brand loyalty in mind  make a necessary media stratagies with out come resultls

· Keeping track on social media platforms and their content and updating daily activies and promotions 
	Mabeaat ( Hadaf al khaleej commercial services ) : Since Jun’13 – Nov’2013
Sales officer : Dubai First, Dunia Finance, Du – Mabeaat group in Dubai UAE


Highlights:

· Handled three different Channels for the marketing and sales operations
· Including Retails  and corporate business Development 

· Primary focus on sales and revenue generation from individual and team

· Setting the target for new Business Generation

	BCCL : Times Of India ( Times Internet Ltd ) : Since Jan’ 2011 – May’ 2013

Joined as a senior officer and rose to the position of Asst manager, 

Times Internet Ltd In India


Highlights:

· Internet Marketing – dealing with the promotion of products and services on the website.
· Online space selling and Print media
· Managing Partners, Alliances and Strategic Relationships – which included identifying, prioritizing and securing the best possible deals (offers) with key affiliates
· Category focus from handling the local vendors for the promotion of their best offers on the website, to National Alliances with brands like CCD, Megamart, The private sales.com, Royal Orchid Group, The Park Hotels. Levis, Mufti. And more.

· Tying together the technical and the creative aspects of Internet – including design, development, advertising and sales.
· Placement (managing and optimizing) of the media along many different stages through various strategies (banner placements on our own websites, taking the best ones out of them to print division, etc.)
· Looking after SEO, SEM. And many more marketing activities in E-com business 
· Formulating strategies for our clients to effectively engage and connect their target audience with specific campaigns that could shape their attitudes towards specific products or services.

· Joined in Bangalore and got transferred to Hyderabad to develop Andhra Pradesh Market For E-com platform
· Created a platform to appeal to the customers in a medium that brought results quickly
	Vishal Mega Mart: Since Dec’09 –Dec’ 10
Store Manager – Pune – India


Highlights:
· Handled Retail Operations and Delivery management for  Vishal Mega Mart In Pune Region.

· Certified as In-Store Trainer by the company for training all the employees 
· Successfully completed Supervisor Development Programme.

· Involved in streamlining the process of Logistics and Delivery Management. 

· Took initiatives in minimising the damages and Stock loss at Distribution centre by taking proper measures in stacking merchandise and training the staff.

	CMR Shopping Mall: May’05 -  Apr’ 08

Assistant Store Manager Visakhapatnam- India


Highlights:
· Handled Retail Operations for Apparels and Foot wear division. 

· Effectively generated extra revenue by initiating Corporate Sales & maintaining good relations with corporate clients.

· Took the role of Corporate Sales along with Retail Sales. 
	SCHOLASTICS


· MBA ( Marketing & Finance ) From IIPM affiliated to Belgium university, Pune in 2010; Secured First Class

· BBM (International Business) from College of Management – GITAM, Andhra University, Visakhapatnam in 2006; secured First Class
	ACADEMIC PROJECTS  IN INDIA


Organisation: 
Hero Honda & Bajaj, Pune

Title 
         :
Research on sales promotion techniques
Period 
         :
Oct’08- Nov’08
Organisation: 
Nike, Adidas,and Reebok Pune

Title 
         :   Research on various advertising strategies

Period 
         :
Nov’08- Dec’08
Organisation: 
IVY STUDIOS, Pune

Title 
         :
Industrial Research on hotel industry with comparing with IVY STUDIOS

Period 
         :
Nov’09- Dec’09

Organisation: 
ICICI Securities, Pune

Title 
         :
Mutual funds, D-mat accounts, Portfolio management 
Period 
         :
Oct’09- Dec’09
	BEYOND CURRICULUM


· Conducted a Secondary Research project on the Cement Sector & a primary Research Project on cement in Market Information for Managerial Decision.

· Given a seminar on “Inflation Is an account of flawed monetary policy” for National Economic Planning Subject
· Won second in paper presentation in Andhra University
· Certificates in running competition 800meters 1st ,1500meters 2nd,  3000 meters3rd
· Proficiency in Microsoft Office
	PERSONAL VITAE


· Gender                 :    Male

· Marital Status      :    Married 

· Languages           :    Hindi, English, Telugu, Rajasthani, Tamil ( Basic ), Spanish ( Basic)

· Date OF Birth      :    21st Dec 1985

· Visa Status           :    Free Zone Visa Dubai
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