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Seeking assignments in the areas of Sales/Event Management with an organization of repute  
Industry Preference: Events/Exhibitions
Location Preference: Dubai/Abu Dhabi
Profile Summary 
· A competent professional with nearly 6.4 years of experience including over 3.5 years in Event Management, Exhibition Space Selling and Business Development
· A proactive planner with abilities in devising effective strategies for augmenting business
· Adept in devising various promotional marketing strategies for improving brand visibility and achieving the desired results for clients
· Deft in marketing communication, image & brand building and leading, growing & managing professional associates and maintaining client relationships
· Demonstrated abilities in successfully conducting brand launches, innovative promotional schemes, devising brand building activities, conducting promotional campaigns and accelerating the business growth
· An effective communicator with excellent relationship building & interpersonal skills

Core Competencies 
Business Development 

· Conceptualizing & implementing marketing & communication strategies for achieving organizational targets
· Conducting competitor analysis by keeping abreast of market trends & achieving market share metrics
Event Management

· Managing events from concept design to execution within stipulated budgets
· Conceptualizing the concept of events and formulating promotional plans to ensure smooth execution
Brand Management

· Building brand focus in conjunction with operational requirements and utilizing market feedback & research to develop marketing intelligence for positioning of the products
· Implementing pre / post launch sales promotional activities for brand building & market development
Marketing Communications 

· Creating innovative product concepts and pioneering entry into challenging avenues
· Adopting leading edge technologies to develop domain expertise and creating new business opportunities in marketing and related services

Employment Details 
Aug ’13 – April’15 –India as a Sales Manager, Mumbai (Exhibitions)
Key Responsibility Area:

• Space selling for Franchising Retail Opportunity Exhibitions.

• Responsible for revenue generation through Space Selling.

• Responsible for getting weekly sales reports from the Assistant Manager.

• Oversee the planning of event concepts and delivery

• Conduct research and identify new event opportunities for the Company

• Conduct post event evaluation and report
• Proven capabilities in conducting detailed market research and feasibility study to analyze the latest market trends and track the competitor’s activities thereby providing valuable inputs to streamline the marketing.

• Study the Market and find out the potential areas for business development.

• Making regular follow-up to existing client and making them satisfy with the after sales service.
PROJECTS – Franchise India Show 2013 & 2014, FRO multicity shows.
April ’13 – July’13 – Datacenter Dynamics Ltd as a Delegate Sales Manager, Mumbai
Key Responsibility Area:

 • B2B telesales, contacting existing clients about new events, products and services.

 • Source relevant contacts within data centres, IT and facilities management and operations. 
• Actively researching and understanding the conference focus and program which you are promoting to keep clients and fellow staff informed of news and relevant developments within the Data Centre Market.

• Communicating with potential delegates explaining how the programme and the benefits of attendance at DCD events worldwide can assist those working in the data centre and information technology mission critical industry.

May'11 – Nov’12: Reed Exhibitions, Mumbai as Sales Executive
Key Result Areas 

· Managing the sales of exhibition space, VAS, delegate sales, sponsorships to potential exhibitors in India. 

· Face to face meetings with the decision makers.(CEOs,MDs,Marketing Heads)

· Handling a team of 8 sales personnel.( 7 international colleagues/agents)

· Responsible for getting monthly sales reports from the international colleagues/agents for the domestic show.

•    Oversee the planning of event concepts and delivery

•    Conduct research and identify new event opportunities for the Company

•    Conduct post event evaluation and report

· Generating new leads by visiting global & domestic shows.
· Maintaining high awareness of industry trends, key players and market information.

PROJECTS – Aluminum India 2011 and SITL India 2012.
Oct’10 - May'11: American Express, Mumbai as Relationship Officer

Key Result Areas 

· Involved in direct marketing for selling credit cards to HNI clients.
· Mapped new market for selling credit cards
· Generated sales through selling premium credit card

· Lead generation through references.
· Provided post sale services to HNI clients.

Highlights 

· Awarded as “Salesman of the Month” for successfully achieving sales target of 25 cards in Mar'12 

· Functioned as a corporate deal cracker for Phoenix Mills Market City.

Previous Experience 

Jun’05 – Nov’06: Astro-Metallurgical India Private Ltd., Mumbai as Administrative Officer

Education 

2010

PGDM (Finance) from Sinhgad Institute of Business Administration & Research, Pune with 62%
2010
Masters Degree in Marketing Management (MMM) from Sinhgad Institute of Business Administration & Research, Pune Pune University with 61.8%
2008

Post Graduate Diploma in Advertising, Media and Event Management from N.I.E.M., Mumbai

2005

B.Com. from St. Xavier’s College, Calcutta University 

2002

XII from Little Flower School, Jamshedpur, ICSE with 67.2%
2000

X from Little Flower School, Jamshedpur, ICSE with 82.2%
Summer Internship

Project: 

Buying Pattern of Corporate & Fleet Operators for Tata Passenger Cars in Jamshedpur 

Organization:

Tata Motors Ltd., Jamshedpur

Period:


Jun'09– Jul'09

Summary:
The project aimed at knowing the buying pattern of corporate and gathering the feedback of Tata passenger cars. It also aimed at knowing the buying cycle and resale pattern of fleet/taxi operators.  

Personal Details

Date of Birth

: 22nd October 1983 

Languages Known
: English and Hindi
