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              Seeking assignments in Sales & Marketing / Business Development / Channel Management with an organisation of high repute
Personal Dossier

Profile


:
Male, 24th November, 1983

Nationality

:
Indian
Current Location
:
Dubai – Visit Visa
Driving Licence
:
India
Marital Status

:
Married

Professional Preface
· An astute & competent professional with over 1 decade of experience in successfully achieving revenue, profit and business growth objectives.

· Major experience in Automotive with niche market segments across all cross section of demographic profile. Successful in building relationships with upper-level decision makers and business partners. 

· A proactive leader and planner with cross functional expertise in planning, market penetration, with skills in sales management and effective communication combined with an ability to interact effectively.
· Qualified with Masters in Marketing Management; Bachelor of Business Administration; and ITI Trade Diploma Automobile.
Employment Scan

Since Sep’11-Nov’14 with Finance Pvt. Ltd., Mumbai as Sales Manager

Accountabilities
· Managing automotive retail finance business of VW Group brand dealers - VW, Audi & Skoda.

· Responsible for business penetration through auto loans, auto inventory and auto insurance.
· Product development in co-ordination with Brand and dealers for increasing New, Used car & accessories sales.

· Managing relationship with automotive dealers; Target & goal setting, marketing activities.
· Reviewing and monitoring dealer; developing and training dealer’s sales team.

Project Responsibility

· Implementing MD’s Project “Inspire” across India. Overseeing key programs and monitoring project activities.
· Developing dealer sales team to manage auto finance at individual level to increase the productivity & revenue.
· Training dealer sales & finance team on the tools & templates of project model.

Attainments

· Became:-

· Grade Promotion – 2014.
· MD’s Project – 2013.
Dec’09-Sep’11 with HDFC Bank Ltd., Mumbai as Sales Manager

Accountabilities

· Developed business through auto loans and auto insurance.

· Managed team of Team Leaders, Sales and Tele-Sales Executives. 

· Lead management and channel relationship. Trained sales team.
Attainments

· Won Best Sales Manager Contest on cross-sell products West Region – 2011.
Sep’07-Nov’09 with Max New York Life Insurance Co. Ltd., Mumbai as Assistant Sales Manager

Accountabilities

· Managed life insurance agency sales through Financial Advisors.

· Looked after training and development of Financial Advisors.

· Achieved assigned target and done advisor activation.
Attainments

· Honoured with:-

· ‘Bombay Badshah’ – 2008.
· CEO’s ‘Most Valuable Player of the year - 2007.
Jan’04-Jul’07 with Sai Service Agency Limited, Mumbai as Senior Sales Executive

Accountabilities

· Responsible for sales of Maruti Suzuki cars, auto loans, insurance and accessories.

· Done promotion of in-store merchandising.

· Handled add-ons sales of AMC extended warranty and Teflon.

· Maintained customer relationship and satisfaction rating.

Attainments

· Achieved Best Executive Auto Sales ‘International Tour’ – 2007.
· Promoted Senior Executive – 2006.
IT Skills: Conversant with MS – Office Applications.

Scholastics
Masters in Marketing Management

Mumbai University.

Bachelor of Business Administration

Bundelkhand University, Jhansi.

ITI Trade Diploma Automobile

MHSS, Government of India.

Areas of Expertise

Strategic Planning & Management

Business Development

Channel Management

Sales Promotion



New Initiatives


Process Improvement

Relationship Management


Liaising & Coordination

Team Management

· Establishing short / long term budgets in tune with corporate strategies for achieving business targets.

· Developing relationships with key decision-makers in target organisations and establishing tie-ups for business development. Overseeing the sales & marketing operations, thereby achieving increased business growth.

· Analysing & reviewing the market response / requirements and communicating the same to the sales teams for accomplishment of the business goals.

· Identifying streams for generating revenues & developing marketing plans to build consumer preference.

· Networking with financially strong & reliable dealers / distributors for deeper market penetration & improved market share.

Linguistic Abilities: English, Hindi, Urdu and Marathi[image: image2.jpg]



