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	OBJECTIVE


Having excellent communication with strong interpersonal skills; seeking a suitable position in marketing that offers professional growth while being resourceful, innovative and flexible.

	EXPERIENCE


Information Systems, NOIDA
 
                                              Dec 2010 to Dec 2011

       Executive – Corporate Affairs

Responsibilities Included:
· Social Media Marketing - creating brand awareness with social media tools for greater visibility of the organization. 
· Internal Branding - coordination and arrangement of company branded merchandise for all employees from vendors and coordinating with the designers for the same. 
· Article marketing and submission. 
· Media Management - Press Release writing and coordination for dissemination Corporate Tie-ups and other employee add on activities. 
· Secondary Research - doing secondary research for company database. 

HT MEDIA LTD (Hindustan Times), New Delhi
 
                               May 2009 to July 2009
       Summer Management Trainee (Marketing)

Responsibilities Included:
· The work included the Internal launch and Radio Campaign of the HT Re-launch.
· Management and execution of the HT20 LIVE@LONDON Contest, a reader promo.
·  Assisted with coordination of event marketing activities.

· Monitoring , coordinating and distribution of the production of promotional materials
	ACADEMIC CREDENTIALS


· 2010, MBA (Marketing & Finance),  Centre for Management Studies, JMI, New Delhi, India
· 2007, B.A.( English Literature), Women’s College, AMU, Aligarh, India
· 2004,  Senior Secondary School, IISJ, KSA

	ASSIGNMENTS/PROJECTS


· Comprehensive Project 




       Duration - Semester Long

 The new market and change in Indian newspaper industry with a possible suggestion 

 for improvement of delivery mechanism.
· Business Plan for eStore
                                                           Duration – Semester Long

A practical Business Plan including financials for an electronic store that serves consumers on Order - Delivery basis, with PODs being lesser cost and faster delivery than the market, by reducing on inventory costs and web based customer interaction.

· Consumer Buying Behaviour for Apparel (Jeans) 
                   Duration – Semester Long
Study and report of the behaviour of consumers while purchasing Jeans.  The study was focused on consumer buying behaviour, with the customer involvement in the three distinct roles of obtaining, consuming, and divesting of jeans.

· Advertising Plan for Apparel (Jeans) 

                     Duration – 2 Weeks Long

Planning the end to end advertising campaign for ‘ATTITUDE’ Denim. It included all tasks of advertisement design, timelines and cost quotes.







	ACHIEVEMENTS 


· Recipient of Merit scholarships in 2004, 2005 and 2006.

· Organized & participated in a national workshop on “Women Empowerment & Gender  

      Equality”, 2005.

· Winner of the annual Sir Syed Week Debate (Hall), 2004.

· Selected as the Team Leader to represent AMU in the Inter Zone Youth Fest held at 
      Jammu, 2004.                                                                                                         

· Winner of the annual school Debate, declared best speaker of the year, 2003. 
	PERSONAL DOSSIER 


· Date of Birth:

       05th Oct’1985

· Citizen:                                     Indian

· Marital status:                         Married

· Visa:


       Visit Visa 
· Languages Known                  English, Hindi, Urdu
	REFERENCES 


Available upon request.
HANDS ON EXPERIENCE…

1) Planning, coordination and control of promotions

2) Coordination of event marketing activities

3) Planning and implementation activities of Limited Edition

a) Event at TieCon, Taj Palace on 30th September and 1st October. 

b) Planned and executed  FREE TRIAL campaign

c) Direct mailer campaigns 

4) Concept development and tuning
5) Agency management and project management
6) Implementation of the Promotion including the development of POS materials
a) Banner, Standees, Backdrops, boards, Stickers, pens, brochures, Fliers, T-shirts & Coupons)

b) Coordinating between designer for creative and printer

7) Product Design

a) Product Design: Industry Reports, Changes in modules, CRM etc.

b) New Idea generation

8) Maintaining, Updating & Upgrading the portal and social media.

9) Initiation and support of PR-operation and sampling activities

a) DataGuru.in - partners with Industry leaders to deliver Best in class B2B Sales & Marketing Solutions

b) Dataguru.in - Set to hire over 100 more to expand Research and Service delivery base 

c) DataGuru.in Integrates 3rd Generation tools for Improved Sales & Marketing Solutions

d) DataGuru.in Teams up with Industry Leaders to Deliver Best in Class B2B Sales & Marketing Solutions

e) Dataguru.in rolls out new features to offer faster and easier B2B Sales and Marketing Solutions

    Articles submitted for SEO:

a) Growing, shifting and defining itself : BI Industry

b) Rapidly improving Executive Search; Relevant to target audience?

c) B2B Sales & Marketing Solutions through ‘Industry Wise Search’ options

d) Ready-to-Execute Marketing and Sales Solutions or Outsource the marketing campaign?  

e) Credible Information for Successful Sales Prospecting 

f) Rapidly changing landscape in the Business Information Industry 

g) Growing Business Information Industry

h) Business Solutions through Business Information 

i) Business Information companies a go-go across all sectors

j) Executive Search tool - A prerequisite for successful sales

Submitted with

10) Preparation and assisting of re launch: Hindustan Times Re launch
11) Presentation and discussion of the projects conducted in the relevant meetings. 

a) Monthly brand, segment and market analysis on the basis of internal and external data, 

b) work-up in form of presentation and 

c) derivation of recommendations

d) Keeping track of competition

12) Taking care of CSR activities

a) Goonj Winter Donation

b) Traffic Management Campaign

c) Blood Donation Drive and Environmental awareness video 
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