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DAR Al KHALEEJ Media Group.
Advertising Executive with 5 + media experience
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An energetic, motivated and highly dynamic media marketing professional with excellent strategic, research skills and extensive experience of media planning and proven success leading strategy.
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Key Skills
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Career Highlights

Education


· Communication 
· Team Work 
· Work under Pressure with Flexibility 
· Multi-tasking 
· Media Marketing 
· Business Development 
· Team Management 
· Multiple Client Account Management 
· Branding 
· Media Monitoring & research 
· Certification in Digital Marketing – Currently Pursuing (Manipal Global Institute – India) 
· Masters Degree - Mass Communication – March 2010. 

( University of Bedfordshire -Luton, United Kingdom).


ACADEMIC / PROFESSIONAL RESEARCH EXPERIENCE
· Did several research reports for the clients while working as research assistant. 
· Did market research and trend analyzing for developing marketing campaigns. 
· I did a dissertation of 16000 words about “the representation of terrorism in western media and its relation with Islam” 
PROFESSIONAL EXPERIENCE
Dar Al Khaleej Printing & Publishing Press. (Al Khaleej Media Group)
Designation: Advertising & Marketing Executive.(Offline & Online)
Duration: January 2012 – Present
· Media Monitoring –Print & Digital 
· Media Research 
· Agency service 
· Business development 
· Multiple client account management 
· Meeting and liaising with clients & agencies to discuss and identify their advertising requirements. 
· Liaising with, and acting as the link between, the publication and advertising agency by maintaining regular contact with both, ensuring that communication flows effectively; 
· Presenting creative work to clients for approval or modification. 
· Making 'pitches', along with other colleagues, to win new business for the publication. 
· Leading a team of members. 
· Providing support for the team members to achieve the designed target. 
· Developing marketing strategies for the publication. 
· Planning promotional activities. 
· Obtaining & planning media sponsorships. 
· Supervising marketing material creation. 

Primark Retail LLC, London, United Kingdom
Designation :  Marketing Planner.
Duration - May 2010 – August 2011

· Develop marketing strategy, media plan and campaigns to support brand objectives. 
· Implement campaigns and mechanics 
· Work closely with PR agency 
· Support the creation of marketing material, drafting & proof reading. 
· Ensure accurate execution of all activities 
· Regular monitoring of all campaigns and activities. 
· Conduct regular research to understand trends and demands in market. 
· Communicating with colleagues within the team, such as creatives and marketing managers, in the process of developing a campaign. 
· Gaining a comprehensive context for advertising strategies by analyzing a wide range of information in great detail, including demographics, socio-economics and the market for the product. 
· Finding an 'angle' on a specific product or service on which to base an advertising campaign. 
· Providing the creative team with a clearly defined brief that contains concise information on the product, audience and strategy, so that they can develop creative ideas applicable to the media channels that will promote the idea most effectively. 
· Analyzing and interpreting customer response and sales data to evaluate the effectiveness of the campaign. 

AMC Productions, London, United Kingdom
Designation :  Research Assistant.
Duration - April 2009 – April 2010

· Media programme development 
· Media content research 
· Liaising between research and production department 
· Providing research assistance to production department 
· Handle and protect confidential and sensitive data with integrity. 
· Manage data collection projects by meeting paper and electronic mailing deadlines, 
· Entering data, transcribing tapes and handwritten notes; learn and use technology to do these tasks more efficiently. 
· Assist staff in design and maintenance of online surveys and relational databases 
· Produce written, tabular and visual materials for research reports and presentations 

ADDITIONAL SKILLS

· Adobe Photoshop 
· Adobe Premier Pro 
· Microsoft Office Package 

PERSONAL DETAILS

	Date of Birth
	– 01-06-1988

	Marital Status
	- Single


UAE Driving License – YES

