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Driving licence:  Valid.      
	Objective


To obtain a position in marketing and sales industry with 10 years of professional experience in multinational companies (MOH, private and institution).
	Professional Experience


December 2013

MBA in marketing and sales from Virginia University of Management and Technology1901 N. Fort Myer Driver
A- Graduation project on marketing, PR, Retail strategies and planning for (NPL&D new product launch and development).
November 2011

MSD, Bone Franchise line in orthopaedics and rheumatologist specialities (MOH, Institution and private sectors) with 12%MS and 40% growth 

New products launch campaigns.

KOLs engagement 

AVs and standalone symposia management
Customer focus and product life cycle development

Resolving problems

Implement changes

Market and competitors monitoring with IMS data

Retail management

Public relationship

January 2008
Abbott, Eastern area then promoted to Western area head office.
Worked in many Franchises as CVS, CNS and Gynecology, anti-depressant, anti-inflammatory and PPIs, with total target achievement 105% in Eastern area. (AL MANE AND AL MOUWASAT), and 101% achievement in Western area (Dr Soliman Fakih) with owner to have the last quarter special incentive from the G.M. (40% MS out of total 30%).

(Faverin, lipanthyl, omacor, betaserc, duspatalin, duphalac and duphaston).

March 2006 
Sanofi  Aventis Egypt  CVS lines (Plavix®, Aprovel®, Lantus®., CoAprovel® and amaryl 4) from March 2006 till December 2008 and rewarded with best-selling 2007 to 2008.

H&M  company as Retail Brand and marketing manager 

Pioneering and positioning the brand name in the end customers mind set and fulfil, supply all customer needs. Managing team of 12 persons males and females.
Keeping up the momentum of work load excellent with professional and joyful way and maintaining healthy environment for all employees.
Tracking and recording competitors in pricing, promotion, offers..etc.
React personally with customers in case of complains.

Real estate Egypt 2004 to 2005 in summers

	     Present purchase offers to sellers for consideration.
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	Act as an intermediary in negotiations between buyers and sellers, generally representing one or the other.
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	Compare a property with similar properties that have recently sold to determine its competitive market price.
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	Advise clients on market conditions, prices, mortgages, legal requirements and related matters.
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	Promote sales of properties through advertisements, open houses, and participation in multiple listing services.
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	Accompany buyers during visits to and inspections of property, advising them on the suitability and value of the homes they are visiting.
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	Prepare documents such as representation contracts, purchase agreements, closing statements, deeds and leases.
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	Confer with escrow companies, lenders, home inspectors, and pest control operators to ensure that terms and conditions of purchase agreements are met before closing dates.
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	Interview clients to determine what kinds of properties they are seeking.
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	Coordinate property closings, overseeing signing of documents and disbursement of funds.
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	Generate lists of properties that are compatible with buyers' needs and financial resources.
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	Contact property owners and advertise services to solicit property sales listings.
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	Professional Training, Courses & Seminars


Master in business administration MBA in sales and marketing.
Code of conduct (ethics)

Basic Information Security Awareness

Foreign Corrupt Practices Act

Customer centric interaction and buying ladder concept.

PSSRX training course in Saudi-Arabia and reworded as best PSSRX team by the trainer.

BSS training program

Advanced selling skills

Clinical pharmacy cours.
	Education



	
	
	

	Bachelor degree of pharmacy in 2005 from Misr International University MIU


	
	

	
	
	

	
	
	

	Tools & Computer Skills


	
	

	
	
	

	
	
	


Excel

PowerPoint

Java

Web surfing

Word

	Personal skills


Self-motivated and enjoys challenges.

Ability to acclimatize with the others quickly.
Ability to contribute in teamwork through experience.

Ability to work effectively under pressure.

Strong communication and negotiation skills.

Decision maker and solving problems.

Motivated person.

Eager and fast learner and professional organization skills.

Ability to work individually & team player with strong analytical approach for collecting data
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