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Objective:  Being a graduate in Accounts and Economics, I have also added to my qualifications by successfully completing my Advance Diploma in Public Relations and Mass Communications and also obtained a Digital Marketing diploma. I am seeking a Marketing /Marketing Co-coordinator/Corporate Communication position in a well – established organisation wherein I can use and extend my knowledge and skills to enhance my career and for the profitability of the business of the company while gaining new skills, knowledge and experience. 

Core Competency 

Strategic Planning | Public Relations| Corporate Communications | Influencer Relations | Crisis Communications | Development of Newsletters – Creation, Execution and Distribution (print and e –newsletters) | Product Development & Launches | Digital Marketing as Communication and Social Media tool

Academic & Professional Qualification: 
Bachelor of Commerce, University of Mumbai, India - 1993 
Advance Diploma in Public Relations & Mass Communications, Xavier Institute of Communications (XIC), Mumbai, India - 1994 

Diploma in Digital Marketing, The[brand] Salon, Mumbai, India - 2015

Work Experience
PR Manager – Integrated Brand - Comm        April 2012 – October 2014 

Job Role: Enhanced the visibility of the brands in their respective markets as well as emerging markets across India. Also undertaken, spokesperson profiling across various media channels as per policy and PR and marketing plans defined by client-agency.
Achievement: Ensured national and international media exposure for brands such as Umbro [BBC Worldwide – ‘India Business Report’] and publications including Campaign India and Leaders of Asia], profiling brands such Kokuyo Camlin, Converse, aLL and Lee Cooper. Additionally, conducted successful media and PR visibility for Umbro’s first India ‘Umbro Cup’ 3 city tourney. Coordinated and rolled out PR plan for flagship brand property, ‘Camel Art Contest’ – the world’s largest art contest targeting 1 crore students globally.
Digital PR:
Kokuyo Camlin ‘Klick’ Mechanical Pencil Digital Strategy

The Product: ‘Klick’ Mechanical Pencil is India’s 1st and fastest wood-free pencil for school children studying in class 1st to 4th that makes writing fun without wastage on lead and instant refills. 

Objectives: Reach a massive audience specific to children using familiar audio –visual tools and eye-catching content.

Initiate engagement with the target audiences both online as well as on ground activities to build awareness and stimulate sales

To reach the school going children as target audience between ages of 7 -9 who are required to use pencils for their studies, projects and various curriculum activities.

Monitor and measure output and performance. 

Social Media Platforms: Kokuyo Camlin micro site and YouTube

ROI Metrics:

· Increase in the number of engagement levels

· Clicks on links – To campaign landing pages or others 

· Number of people who participated in the contest / campaign per campaign

· Increase in  product sales via social media 

· Increase in product sales via advertising  on micro site 

Campaign 1: Write to Trees 

A micro site was created entitled, ‘Camlin Green Earth’ an  initiative which through its week long programme, ‘Write to Trees’, had become a part of Kokuyo Camlin environment corporate eco-drive. It urged individuals to have a reason as to why trees should not be felled and thereby see the world becoming a little more greener.

The ad campaign enabled to engage children with a leader board that displayed the top contributors in this initiative and thereby give everyone an equal chance to be the ‘Green Champion’. The ‘Green Champion’ tag was a reward as an acknowledgement towards their contribution made by one in both helping the organization make a difference and be environmentally responsible. Moreover adding another dimension to the eco-programme, Kokuyo Camlin added to this initiative that is to every 10 virtual trees on the site being planted, a real tree sampling will be planted.

Impact: 15400 entries within a week & 16 lakh impressions. 100 tree saplings have been planted.
Campaign 2: Tree Naming Project

Camlin executed an on-ground campaign themed ‘The Tree Naming Project’ on World Environment Day, 5 June. The campaign involved arresting the felling of trees by getting children to lend their names to them. The campaign saw each child painting a poster bearing his or her name and sticking it on to a tree, making it hard for people to cut those them down. A case film ended showcasing Camlin's ‘wood free’ mechanical pencils. The film was then uploaded on to YouTube.

Future Lifestyle revamped launch of aLL, ‘Flaunt You’ Digital Strategy

The Product: All India’s premier plus size apparel brand launch of its Autumn Winter collection 2015.

Objective: 
· Reach specific target market that are plus size introducing the new collection using social media and in-house tools, content etc.

· To reach the XXXL audience both male and female between the ages of 25 -45 who are professionals but also know how to party and enjoy their weekends and based out Tier 1 cities pan India.

Social Media Platforms: Facebook and website

ROI Metrics:

· Increase in  product sales via online purchases 
· Increase in the number of followers on social media

· Increase in the number of engagement levels
· Clicks on links – To campaign landing pages or others 
Campaign: The website was revamped along with improved features in order to order online. A new range of Nehru Jackets for men and Formal tops and Ethic wear for women were being added. The theme of ‘Flaunt You’ was given an impetus by having new content and information on the Facebook page stimulated engagement and membership with the brand. 

In addition, competitor brands comparison was being undertaken so as to provide a wider array in collection in terms of style, function, colour and occasion. These were matched with exciting price points along  complementing with print advertising so as to enable and populate better market share sales and brand recall.

Consultant – Aeon Software – May 2012 – October 2013
Job Role: Prepared key documents and presentation materials for Investors and B2C customer product/service collaterals. Carried out and ensured quality and monitored customer requirements and cataloguing feedback and suggestive catch. Created and ensured successful launch of sales campaigns.

Achievement: Ensured high level of customer service resulting in repeat orders from existing and new clientele.   
Senior Consultant – Apco Worldwide -  December 2011 – March 2012
Job Role: Carried out PR media opportunities for client profiling of silicon & silicon –based products in its core markets. 
PR Manager – The Phoenix Mills Ltd – October 2008 - August 2011
Job Role:  Partnered with consultancy firm to formulate, streamline and implement specific vertical process which met company’s standards and requirements for business continuity process and functionality.  Also was responsible for developing key strategy for developing the High Street Phoenix Brand and overall MIS process for the mall. Held accountable for planning, coordinating and administering all PR related activities, events and ideation for both the malls – High Street Phoenix and Palladium (luxury). Initiated in creating, a positive brand image through press articles, releases and stories in the form of editorial coverage and press activation programmes. I, was also responsible for the Key Performance Index [KPI] for the PR team. In order to meet and remain in synch with the core communication objectives and values of the malls carried out various strategic and specific advertising campaigns that helped to enhance the value and visibility messaging.

In addition to the above, also prepared and was responsible for providing specific MIS reports for various key departments on a daily basis.  As PR Manager and team leader formulated the PR calendar as subset of marketing calendar with definite cost/benefit analysis which is in sync with MARCOM budgets. 

In conjunction with the Events and in-house mall manager roped in the use of SMS blasts, radio amplification, online and social networking sites for the purpose of mall branding and announcements of various key events and programmes. Developed and drafted suitable key messages and short speeches for key spokesperson of the centre identified for the best of the centre’s interest and media requirements. Also had held independent charge of the mall newsletter, ‘Vibes’ and its transition to online [‘eVibes’].  

Other Relevant Experience

Events / Exhibitions: 
Successfully planned and executed key press meets and conferences in conjunction with appropriate agencies for new markets and corporate announcements. Also ensured and executed the successful launch of ‘Phoenix United’ at Lucknow. Assisted in The Phoenix Mills Ltd participation in Franchise India 2008

Corporate Philanthropy: Provided PR mileage for the organisation’s role of enhancing its Social Responsibility through partnering with various NGOs
Achievements: 
For the launch of Palladium – India’s and Mumbai’s first true premium luxury centre was part of the original team from the marketing department assigned to provide suitable key visibility to its strategic stakeholders. In addition too, was part of the initial team to launch ‘Phoenix United’ in Lucknow and was in charge of Corporate Communications for the corporate office of the PML group. As part of the Communication team, worked on averting crucial negative coverage that continued to dodge HSP and Palladium. Lastly, from starch, coordinated and executed for the 1st time on national television for a business channel, live broadcast of the Union Budget 2011-12 directly from ‘The Courtyard’ area of High Street Phoenix. 
Senior Management Associate – IPAN – February 2004 – 2008
Key Accounts Handled:
L&T MF (formerly known as Chola MF)

Job Role: The chief task was to introduce Cholamandalam AMC as a safe investor option. Secondly, to make Chola AMC a part of main stream and financial dailies’ articles. Lastly to profile the spokespersons of the AMC as the formidable financial consultants in the mutual fund business in various media streams.

Achievements: 
DBS Chola AMC IPO raised Rs. 102 cores from the market  one of  its fund Chola MidCap Fund for which the client has set target of raising Rs. 75 cores. Through the PR route the client was able to over achieve its target collections to the tune of Rs. 27 cores. This was the first time the fund house was able to raise in excess of its targets revenues using the PR method. It was the most successful issue to date at the given time.

Citibank India 
Job Role: Handled all aspects of the financial institute PR requirements including CSR and cultural preservation as a part of encouraging local culture in the country as it does business via sponsorship 

Achievements:
Successfully executed for the following projects
Successfully completed the media coordination outreach programme  for ‘Citi Micro Entrepreneur Awards’ 2007 programme’ inclusive of co- assisting it in addition to its previous 3 years of servicing the account. Completed successfully,  the ‘Citi Global Community Day’ annual programme with effective media exposure and outreach programme held in Juhu Beach, Mumbai in conjunction with the programme held simultaneously across the world in over 28 countries. In addition carried out, media interactions held in Mumbai and Ahmadabad as part of the Indian road show “Alliance of Experts” Investor Education Program. Planned and executed a press conference for CitiBusiness new launch entitled ‘Power Access’ via its independent collaboration with the world’s most respected economic journal ‘ The Economist’ research wing report entitled EIU study on SME segments in Asia wherein India was one of the chief participants in the survey study. Ensured and helped in coordinating media attendance and coverage for Citigroup’s 16th year sponsorship for India’s leading cultural Hindustan Classical music event Gunidas Sangeet Sammelan’. As part of the client servicing team, also ensured media coverage for the ‘Citigroup Annual Day’ sponsored programme with Concern India Foundation in Mumbai. Lastly spearheaded suitable PR visibility on Citi initiatives and new product launches, ‘Citibank ‘Expatriate Account’ and ‘Citi Foundation initiative’ to Indian School of Business (ISB), Hyderabad
HyperCITY

Job Role:
Leveraged one of India’s first  and Mumbai’s first hypermarket to achieve greater visibility, footfalls and innovative firsts through its catch line of ‘More to Discover’ through its various PR programmes & events 

Achievements: 
As part of the servicing and crises management core team, successfully carried out media interactions for Mumbai’s first-ever multi shopping catalogue format ‘HyperCITY Argos’. In addition, create and executed successfully plans for the store expansion plans and sections for both its national and international brands and tie-ups. Conceived, created and executed suitable and optimal media mix to leverage HyperCITY brand in retail space Prepared suitable releases for various HyperCITY events & programmes as per the store event calendar and celebrations. 

Other Accounts Handled 
Information Technology  
· 3 (Three)

· Hitachi Data Systems

Information Technology - Network Accounts handled 

· BSA Alliance

· Coruscant Tec

· EDS

· Kanbay [Accurum]

· HCL Infosystems

· HCL Technologies

· MAIT

· Maveric Systems

· Murugappa Group

· Pacsoft

· Scope e Knowledge

· Take Solutions 

Insurance - Network Accounts handled 

· Aviva Life Insurance

· Chola General Insurance

Consumer Electronics

· Philips India Limited – Consumer Electronics Division

Electronic Media

· Reality Television

· India Television

Commodities

· Ruchi Soya Industries Limited

Spirit & Wine 

· Allied Domecq Spirit & Wines Pvt. Limited

Additional projects handled: 

· Life Insurance Corporation of India 

· National Legal Services Authority

· Reliance Mutual Fund

· RMG Connect

· Special Olympics

· Delphi Automation
PROFESSIONAL EXPERIENCE SUMMARY CONTINUED : 
	DESIGNATION
	ORGANISATION
	DURATION

	
	
	

	Senior Public Relations Executive
	Melcole PR
	May 2003 – December 2003

	
	
	

	Assistant Account Manager
	Capital Images PR
	April 2001 – December 2002

	
	
	

	Editorial Associate
	Network Magazine [Indian Express Group]
	October 2000 – March 2001

	Sub Editor
	MIS South Asia [A John Fairfax Company]
	June 2000 – September 2000

	
	
	

	Technical Documenter & Change Administrator
	Datamatics Ltd.
	May 1999 – April 2000

	Journalist
	Tata Donnelley Ltd.
	August  1997 – June 1999

	
	
	

	Corporate Communications Executive
	Mastek Ltd 
	May 1995  - December 1996


	

	Personal Information :
Languages known: English, Hindi & French [basic]

Nationality: Indian 

Marital Status: Single 

Hobbies: Reading, Music & Photography
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