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PERSONALDETAILS
Date of birth:            19th July 1975
Gender:                     Male Civil Status:                       Married Nationality:              Sri Lankan 
Vehicle License:       Light vehicle driving license under process (U.A.E)
PROFESSIONAL PROFILE
My vision, during my early College days at St. Joseph College, Colombo, Sri Lanka, was to be a leader in marketing communications.Towards this endmy post College dayswereused to achieve professional qualifications in the fields of communication and business administration.
I pursued Certificate Level programmes at he University of Warwick, England, Informatics Academy, Gateway Institute and Aquinas College of Education, Sri Lanka. This extended study programmes has held me in good steadfrom2000,thebeginningofmyworkinglife.Idevelopedleadershipandteamdevelopment proficiencies along with hands one experience inorganising and planning marketing presentations. Possess friendlyandpleasingdemeanourandama“TeamPlayer”.Knownalsoforthevirtuesofpatienceandtolerance. I have an excellent approach to problem-solving, trouble-shooting and optimizing team potential, whilst actively developing and creating new customer service strategies and ideas.


Successfully completed a business foundation programme which included the introduction to computing:
• COMMUNICATION - High skills in both written and spoken English. Liaison between different types
of personalities. Comfortable and effective relationship with both superiors and staff.
• RESPONSIBILITY - Accustomed to being in positions of responsibility; self-motivated and willing to
set goals, and work towards achieving them.
• ORGANISATION - Use time and resources effectively; consider efficiency, planning and
accountability of paramount importance.
• LEADERSHIP - Able to motivate people.
PROFESSIONAL DEVELOPMENTTRAINING
• University of Warwick, Coventry, England- English for Communication Certificate levels 1and 2
• Informatics Academy, Colombo, Sri Lanka   - Two levels of Business Administration (Principals of
 Accounting & Business Communications)
• Gateway Institute of Colombo, Sri Lanka - Application of Professional English in Work Environment
• Aquinas College of Education, Sri Lanka   - Certificate in Computer Application
Swedish Trading Company Ltd., Sri LankaMedical Representative Jan. 2000-Sept. 2002
Mega Life Sciences (Pvt) Ltd., Sri Lanka   Medical Representative Feb. 2002 - Jan. 2008
Promoted to; Business Manager Feb 2008 - May 2009
Life Serve (Pvt) Ltd., Sri Lanka                Medical Delegate July 2009 - Jan. 2010
Dr. Reddy’s Laboratories Ltd., Sri Lanka Medical Representative Feb 2010 - AUG 2011
ZifamSudima Pharmaceuticals Pte Ltd Sri LankaRegional Business Manager Aug. 2011 - Aug. 2012
Private Family Business in Sri Lanka       Proprietor Sept. 2012 - July 2013
Carrefour Hypermarket, Al Ain UAE         Stocker - Nov. 2013 -  March 2015
Gulf Drugs L.L.CDubai      In Store, SalesExecutive May 2015 –  Sep. 2015
(RepresentedBoehringerIngelheim)
KEYRESPONSIBILITIES
•
Compare merchandise invoices to items actually received to ensure shipments are correct, design and setup advertising sign age and display merchandise on shelves, counters to attract customers. Take inventory or examine merchandise from suppliers, based on available space, merchandise in hand, customer demand or advertise specials.
•        Presenting and detailing products to Doctors, Pharmacists and other clients. Organising
medical conferences to educate clients on recent improvements of medical and pharmaceutical products and provide update on new products. Developing strategies for increasing opportunities to meet and talk to those in the medical and health care sectors.
•
Compile feedback reports from clients and customers and provide the organisation with the necessary information to create effective marketing and customer service strategies. Constantly update product information and research and clinical data.
•
Maintain constant contact with pharmacies and retail outlets to ensure product availability at all times: being persuasive for clients to purchase our products on a regular basis. Maintain detail records of all contacts and reach, or if possible, exceed annual sales targets. Building and maintaining positive working relationships with medical staff and supporting administration personnel.
•
Co-ordinate/execute administrative requirements necessary for conducting day-to-day business, including development and submission of periodical reports. Monitor competitor’s activity and product movement to make adequate changes to provide better customer service and create customer retention plans. Planning work schedule and weekly and monthly time tables.Regularly attending company meeting, technical data presentations and briefings;
ThisinvolvesworkingwithAreaSalesTeamso discussingfuturetargetswithAreaRepresentatives.

Possess a number of significant achievements within customer service management. Excellent commercial approach to problem solving and optimizing team potential, whilst pro-actively developing and creating new customer service strategies and ideas.Presently looking for the next step in career development whilst continuing to make a significant contribution to a major organisation.
My capabilities include:
• SUPPLY & DISTRIBUTION     • CUSTOMER SERVICE                       • INDOOR/OUTDOOR PROMOTIONS
• MAXIMIZING SALES             • SALES CO-ORDINATION                  • CUSTOMER ACCOUNT MANAGEMENT
• TEAM LEADERSHIP              • STORE & INVENTORY MANAGEMENT • PUBLIC RELATIONS


