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	Muhammad 

Marketing Professional

                               Detail Oriented, Consumer, Target and Competitive analysis, and research focused.

PROGRESSIVE & GOAL ORIENTED

                       Combining strong Customer Service, Sales and Marketing expertise to Promptly   establish efficiency, resolve problems, and optimize productivity


	Summary Profile

	Dynamic, strategic and highly driven professional offering 5+ years of progressive career track within reputed companies engaged in diversified businesses. Remarkable in handling overall marketing operations with notable contributions in business development and customer service improvement. Equipped with strong commercial acumen which can be utilized in applying fact-based approach in devising innovative marketing strategies and in identifying and capitalizing on opportunities to build revenue, broaden up client base, generate growth and reinforce business development. Admired for passion in developing good working relations with clients along with successful record of team collaboration and professionalism.
S T R E N G TH S
+   Strategic Marketing–Business Development                         +   Excellent Client Relations & Customer Service
+   Driven to Meet or Exceed Set Task                                           +   Commitment to Service Excellence
+    High Impact Presentation Delivery                                    +    Process – System Improvement Initiatives
+    Broad-based Supervisory Work Profile                            +    Strong Motivator & Proactive Team Leader
Key Qualifications

	MBA in Marketing & Business Management, Allama Iqbal Open University, Pakistan *in collaboration with Commonwealth, Canada
Bachelor of Commerce, Jinnah Islamia College of Commerce - University of Punjab, Pakistan
Career Snapshot

	   Business Bay, Dubai                                         Sep 2015 – Present
  Sales And Marketing Coordinator
· Coordinate sales team by managing schedules, filling important documents and communicating relevant information.
· Respond to complaints from customers and give after-sales support when requested.
· Understanding the needs of each customer and describe them all advertising option.

· Prepares marketing reports by collecting, analyzing, and summarizing sales data.
· Keeps promotional material ready by coordinating requirements with graphics department; inventorying stock; placing order; verifying receipts.
· Supports sales staff by providing sales data, market trends, forecasts, account analyses, new products information; relying customer service request.
Quality Inspector_ GIS Data Collection                                                      Jan 2014_ Sep 2014       [image: image1.jpg]GIS



 
· Spearheading a team of GIS agents, compiled geographic data from a variety of source including 
                                                 Censuses, field observation, satellite imagery, aerial photographs, and existing maps.    
· Made use of geographical information systems (GIS), Data collected to analyze and interpret site feature. Edit maps, add and remove new roads, structures or landmark.
· Manage overall Quality of collected data and product in all aspect with my team in all cities of United Arab Emirate Dubai, Sharjah and Ajman respectively. 
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Marketing Coordinator & Customer Management –Al MubarakTrading FZCO, UAE Nov 2012 – Nov
2013
An enterprising company importing furniture from China and Malaysia and selling it to international and local markets.
    Headed market researches, marketing campaigns and social media support.
 
Developed and duly employed strategic marketing schemes and customer loyalty programs that paved way to revenue increase and achieving the highest levels of customer satisfaction, repeat and referral business.
    Managed overall operations related with Quality & Cost Control as well as Client
Relations & Customer Services
Primary Job Role
    Set and duly coordinated meetings with General Manager. Alongside arranged
planning and decision making sessions with relevant companies.
    Facilitated product presentations.
    Provided proactive assistance in handling projects (3 projects during tenure);
inspected completed works and generated status report to management.
    Rendered administrative support and dull document control.
 
Demonstrated strong competencies in handling multiple tasks, working closely with a team, and dealing with challenging environment.
Assistant Manager - Hyperlink Solution (Pvt) Ltd., Pakistan      Mar 2010 – Sep 2012    [image: image2.jpg]AP ITERNE




A software development company providing wide range of IT services. The company also engages in IT products trading.
 
Entrusted with the responsibility of Financial Accounts Management, covering supervision and control over bookkeeping, monthly closing, inventory tracking, verification of reports checking of financial statements, and dealing
with banks, financial institutions and auditors.
Primary Job Role
    Organized meetings with different IT companies for strategic planning activity.
    Arranged monthly and quarterly meetings with staff.
    Carried out Public Relationship Management.
Marketing Executive - Zafa Pharmaceutical (Pvt) Ltd., Pakistan             Mar 2009 – Mar 2010    
The 1st and largest Pakistan based multinational pharmaceutical manufacturing company.
    Conducted presentation about the product effects.
Primary Job Role
    Arranged meetings with doctors, medical practitioners and professors.
    Developed strategic schemes for customer loyalty.
    Carried out monthly closing of sales in dually. Prepared daily report.
Customer Service Officer - Ufone Telecommunication Network (Pvt) Ltd., Pakistan               
Jan 2007 – Feb 2009
Ufone is one of the five major GSM mobile and cellular service provider companies in  Pakistan.
    Supervised sales and marketing activities including customer services.
    Handled cooperate accounts of high level companies.
    Arranged meetings with different telecomm companies, and introduce new package.
Proven Job Role:

    Developed customer satisfaction policies, and introduce new offers for customers.
 
Spearheaded and controlled staff related directly related to above mentioned operations; organized work allocation and arranged periodic meetings.
    Provided efficient admin and clerical support including, monthly closing of accounts,
controlling movement of inventory and verifying monthly reports.
Core Competencies
Marketing Management – Business Development
  Spearhead strategic marketing and innovative business development.
  Set and impose market strategy as well as enterprise growth opportunities.
  Handle product/service management, create awareness and heighten brand image in target market.
  Lead strategy discussions and in setting a bulls-eye consumer target.
  Work with the team in identifying product/service characteristics that will appeal to consumers.
  Consult with advertising agencies to arrange promotional campaigns in all media types.
  Utilize all forms of media and communications including preparation of publicity brochures, handouts, promotional videos and multimedia programs to reach the public.
  Assist in preparing customer presentations to maximize use of positive sales data.
  Supervise the efforts of the team in maintaining corporate image and identity.
  Make plans and initiatives that support the broader short and long-term marketing strategy.
  Search and develop new business from market and set up solutions that meet client needs.
  Understand prevailing market trends and issues, analyze its impact towards the business in long run and further devise strategy to oppose any possible business threat.
  Support planning and decision making initiatives with the objective to uphold smooth flow of
business, staff efficiency, optimum productivity, maximize returns on investments, and continued business growth
Customer Service
  Act as first point of contact for customers while projecting professional image at all times.
  Assume full responsibility of business communication and interaction with clients.
  Provide first-class customer experience resulting to satisfaction, loyalty and retention.
  Process customer transactions and respond to inquiries in a responsive, accurate and timely manner.
  Apply basic concepts, practices and procedures of handling complaints while meeting quality
standards of services. Examine all relevant information to assess validity of grievance and to determine causes.
  Refer unresolved grievances to concerned department for further investigation.
  Keep records of customer interaction, details of inquiries, complains, comments and actions taken.
  Uphold proactive communication with customers through phone, e-mail or regular mail.
  Contribute to the establishment and development of the organization’s goodwill/reputation.
General Administration
  Provide accurate, efficient and committed office work support in completing daily activities.
  Handle business correspondence, bookkeeping, accounting, logistics coordination, public relations, etc.
  Liaise between management and employees on all administration matters.


	  Confer with internal departments and other third parties dealing with the company to exchange information, coordinate activities and promptly resolve issues.
  Collect, organize and summarize information as requested.
  Help in preparing documents, briefing papers, reports and presentations.
  Take care of the confidential files, matters and documents. Uphold strict confidentiality thereof.
  Organize team schedule and work allocation. Duly follow up members work results.
  Help manage recruitment, motivation and training of the entire staff; ensure that staff had the skills, knowledge and motivation to carry out their roles effectively.
  Foster high quality work performance by coaching, motivating or disciplining employees.
  Participate in planning and policy-making activities: work with managers and corporate staff to develop strategic plans and operations control to ensure company’s financial stability, optimum profitability and continued business growth; recommend benchmarks for measuring financial and operating performance.
  Work with team in continually reviewing and setting up improvements to current procedures
Professional Development

	Other Educational Attainment
  Master of Arts in Political Sciences, University of Punjab, Pakistan
Certifications
  Computer Hardware, Khyber Institute of Professional Skills (Virtual University Campus)
6 months
  AutoCAD, AutoCAD College, Pakistan                                                                                     2 months
  Computer Beginners, Matrix Computer System, Pakistan                                             2 months
Notable Project

	Comparative Study in Telecommunication in Competitive Market Telenor, Jazz, Ufone, Warid, Zong
* Customer Services Comparison Thesis assigned by Director of AIOU for degree accomplishment
IT Skills

	  Versed in Peachtree & QuickBooks Accounting Software and AutoCAD Engineering Package
  Sound Knowledge in Hardware/Software Engineering & Networking.
  Proficient in MS Office Suite (Word, Excel), E-mail and Internet Applications
Personal Details

	Nationality: Pakistani              Date of Birth: 21st June 1985      Marital Status: Married
Visa Status: Work Visa Driving License: UAE Light Vehicle
Languages: English, basic Arabic, Urdu, Punjabi, Hindi, & Pathwari
References

	Available upon request with supporting documents
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