[image: image6.jpg]9999909




CV No: 509196

Mobile +971505905010 / +971504753686 

To get contact details of this candidate 

Send request to cvdatabase @ gulfjobseekers.com
[image: image1.png]XGulfjobseeker.com

Helping you to search bestjobs & talent since 2002!



[image: image5.jpg]



BRAND MANAGE MENT | MARKETING OPERATIONS | COMMUNICA TIONS
[image: image2.jpg]


 ROFILE SYN OPSIS


Highly astute, energe tic and tea spirited Brand & Mark eting Manager with an experience o 3 years, wi h exempla ry record of achievement and dem onstrated success in dr iving brand position while providin g visionary leadership in highly com petitive environments.

Deep understanding of marketi ng and bran d strategy with rich e perience in producing effective an d innovativ e marketin campaigns, multi‐channel brand m arketing and promotional program s, supportin g brand gr owth and business goals and more effectively engage the target customer with the b and.
· Master o rganizer w ho successfu lly demonst rates speci l organizational skills and abilities in conductin g promotio nal events, devising brand buildin g activities & accelerating business growth. Po ssesses dee p understanding of market needs & consumer b ehaviour. 
· Excellent analytical skills in developing high q uality plans and strategies that gene rate growth and produc e results. D etail orient ed, observan t and great problem solver. Skilled n optimizin g teams dynamics, unitin g diverse agendas to a common goal, and harn essing strategic and operational drive rs to deliver results. 

Possesses good co mmunication, interpersonal & a nalytical sk lls and promulgating team spirit. Exceptionally well‐organized, with a track record that dem onstrates s elf‐motivatio n, creativity, and initiativ e to achiev e both pers onal and cor porate goals.
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 AREER CON TOUR

 Assistant Brand Manager (June 2013‐Present)
C hiquita Juic es at Agthia Group PJSC A Senaat Co mpany ), UA E
Assis ant Brand M anager (April 2012 ‐ Ma y 2013)

F UNCTIONAL EXPERTISE AS BRAND MA NAGER

P ublic Relati ons, Corpora te Communication, and Corporate S ocial Respo nsibility
	
	Managed Public Rel tions plan
	nd executed activities including or ganizing press conferences and pre ss

	
	releases by sending right messag e to media companies on various a chievements and produc t informatio n

	
	to gener ate a position mind‐set of customers and stakeho lders.

	
	Managed  Media ag encies and
	organized p ress interviews for se ior manage ment profe ssionals wi h

	
	journalis ts and media officials to place on new spapers an  leading digital medium s.

	
	Managed Corporates Social Responsibility init iatives in line with company objectives online an d offline.
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· Briefing the Advertising & various agencies on the concept and the brand strategy. Actively involved in the creative and the development of the Ad & Print campaigns. 
· Coordinating with Pre‐production houses, creative agencies, Advertising Agencies and Printers for the designing of the product collaterals, Annual corporate reports, employee newsletter ,and marketing creative copies. Handled all large and small budgets and track the expenditure on agencies, etc. 
· Managed digital agencies and executed website development project, Facebook page, and updating of online corporate webpages. 
Events Management
· Arranging and executing events from scratch. Select the best venues that are most applicable to garner customer and supplier attention. 
· Led brand activation projects including branding and marketing logistics for Mega international scale sponsorship events including; Formula one, Tennis Championships, UAE Football Association Matches , Marathons, Cricket and other sports events. 
· Planned and executed the branding ,activation requirements, and logistics requirements including stand building of various high profile trade exhibitions in UAE and overseas; Gulfood Exhibition , SIAL Exhibition , Moscow Exhibition , and Anuga international Exhibition. 
· Managed all branding and media requirements for internal press conferences and company corporate sports events for more than 2000 participants. 
Vendor & Channel Management
· Vendor management – overall sourcing of marketing collaterals & visual merchandiser connects. Restructuring Budgets & marketing spends tool, overall tracking of all promotions. 
· Identifying reliable channel partners through execution of corporate identity as per the brand guidelines across the region. 
Brand Management
· Overall hold accountability to plan and implement complete marketing and branding operations, accelerating product plans for assigned brands and place into action plans to attain growth for the segments. 
· Define the brand, brand guidelines and visual identity and managed the brand & marketing function through both online and offline mediums. 
· Eﬀective brand building activities, Brand orientation, designing 360 degree communication, and innovative programs to draw customer attention. 
· Ideating collateral designs for an integrated business focus approach synthesizing the best of creative for best of all marketing communication. 
· Organizing, measuring and implementing all BTL & ATL activities and coordinate the same with agencies. Making concept notes for the advertising agencies and overlooking the creative made by them. 
· Briefing the Advertising & various agencies on the concept and the brand strategy. Actively involved in the creative and the development of the Ad & Print campaigns. 
· Coordinating with Pre‐production houses, Advertising Agencies and Printers for the designing of the product collaterals and marketing creative. Handle all large and small budgets and track the expenditure on agencies, etc. 
· Streamline resources and optimize processes to ensure a healthy growth in the business profitability while ensuring cost savings. 
· Development & tracking of key growth drivers for the brand; coaching of other team members around the business model for growth. 
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· Responsible for defining and crafting brand objectives and strategies for all key functional areas of the business (product, pricing, consumer promotions, availability, media, copy) and brief agencies to deliver communication plans against those strategies. Responsible for the co‐ordination, and execution of the brand strategies and marketing plans to deliver desired goals. 
· Appropriate evaluation and performance analysis of executed strategic programs and communication campaigns to ascertain their effectiveness in meeting brand objectives. 
· Responsible for leadership and engagement of external agency partners including providing feedback for annual agency reviews. 
· Define customer target segment, creating process for promotional activities, post promotion analysis, brand reach & promotional efficacy for effective campaign delivery 
New Product Launching
· Led cross‐functional team (operations, procurement, planning, sales, trade marketing, and quality assurance departments through the development and execution of new product launches to ensure launch excellence while achieving desired business timelines. 
· Lead and/or support the development and execution of marketing strategies related to new product launches including; product packaging, promotional plans, sampling, media plan, creative copy, collaterals, Public Relations plan, and customer marketing, etc. 
Consumer/Customer Understanding
· Lead superior consumer understanding in developing key consumer insights that will lead to strategy development, support brand extensions, marketing programs and new products by working closely with marketing research agencies, R&D, trade marketing, and sales. 
· Monitor and evaluate ongoing results associated with brand performance including volume & value market share, distribution, and availability etc. in order to recommend actions desired to meet brand objectives. 
Financial Management:
Responsible for managing brand P&L and take appropriate action to sustain the brand growth. 
Continuously work towards improving product profitability through the identification of opportunities, both cost savings and new business opportunities, from concept development to final product. 
Manages marketing budget including the review and approval of related expenses associated with brand support (media, consumer promotion, advertising, packaging etc.) 
Retail Strategy:
Provides the focus and the strategic direction in the development of the Retail Business Operations plan. This involves the identification of market opportunities/issues, communication of brand priorities. 
Co‐champion development of key merchandising tools. 
Leadership Management
· Demonstrate strong executive impact, maintaining calm demeanour and positive approach even under pressure of media scrutiny and challenging deadlines. 
· Building motivating and mentoring high performing teams, demanding exemplary standards and adherence to guidelines whilst maintaining close attention to detail. 
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CAREER HIGHLIGHTS

· Played a stellar role in the successful repositioning and re‐launch of Al Ain Water brand, the flagship brand of Agthia which resulted to have Al Ain Water as a leading bottled water brand in UAE and featured brand in GCC.. 
· Significantly contributed in all angles to attain market share, profitability and volume growth objectives for both Al Ain Water and Chiquita brands. 

PRECEDING ASSIGNMENTS

· Total 8 years of high quality work experience as Marketing and Administrative Executive Assistant 
· Crafted Strategic Annual Marketing Plan for IT Company of Al Ghurair Group. 
· Presented my Master's dissertation paper (An Exploration of Consumer Shopping Behaviour towards Environmentally Friendly Products in UAE) to Heriot Watt University, UK. 

ACADEMIC CREDENTIALS

· Masters of Science, International Business Management with Marketing ‐ Heriot‐Watt University in 2011 
· Higher Professional Diploma in Strategic Marketing with Merit, University of Cambridge IE in 2008 
· Bachelor of Arts, English, Baghdad University in 2004 

AWARDS & ACCOLADES

· 2nd Quarter 2014 Achievement Award ‐ Consumer Business Division 
· The Award has been granted for the effective management and execution of marketing related requirements for Al Ain Water brand relaunch. 
· Q1 2011 Winner ‐ Consumer Business Division, March 2011 
· Award in the first quarter of 2011 for initiating a cost saving project 
· “Green Idea of the Year” Award ‐Consumer Business Division, Feb 2010 
· Involved actively in CSR projects; initiated the recycling of empty bottles which was commended by management thus one of the winner of “Green Idea of the Year” award 

TRAININGS

· Certificate Course in Integrated Marketing Communications from Centre for Integrated Marketing, UK, 2012 
· Developing Management Skills by Spearhead Training, Dubai, 2010 
· Accounting / Foundation Stage with the Association of Accounting Technicians, UK, 2006 

IT SKILLS

Proficient in Windows, MS Office and Internet
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PERSONAL DETAILS

Date of Birth:
1st May 1983
· Linguistic Knowledge:           Native Arabic and Fluent English 
	
	Driving License:
	Valid UAE

	
	Visa:
	Employer Sponsored, UAE Residents Visa
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