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Objective: To Obtain a challenging role in the field of Marketing where I can utilize my valuable skills like planning, strong organizational /management skill, coordinating, writing skills, research/ technical and analytical skills that enable me to make a positive contribution towards the organization.
Career History

· Marketing Coordinator: PIQC Institute of Quality-Lahore(June 2009 to still)
· Database Analyst  : PIQC Institute of Quality-Lahore (April-2009-May 2009)
· Sales  Executive :  Warid Franchise -Lahore (Aug 2007–May 2008)
· Sales Executive : Abdul –Rehman Telecom-Vptcl Franchise-Sialkot (June 2005-July 2007  )
· Academic Supervisor   : AKSS (Al-Khaleej Schooling System)-Sialkot (July 2003-March 2005)
· Marketing Coordinator: PIQC Institute of Quality-Lahore(June 2000-June 2003)
· Marketing Officer : A.A Com-Lahore (April 1999-2000 June)
· Sales Officer : Mobilink-Gujranwala( June 1998- March 1999)
· Sales Officer : Paktel (Cable & Wireless Co.-Sialkot( August 1996 – February 1997)
· Marketing Cum Research Assistant : Ibrahim Publishers -Lahore (April 1995-  June 1996)  
Professional and Educational Qualification

· M.B.A (Marketing And Management)From Hajvery University Lahore Pakistan (Dec 2008)
· Specialized Certificate in Strategic HRD, HRM, HRIS from National University Of Sciences And Technology (PDC) Lahore Pakistan( Dec 2008)
· Graduation (Majors in Statistics and Economics) from Punjab University Lahore Pakistan (February 1993)
Professional Training Sessions Attended
· Marketing 2.0: The New Rules of Engagement” organized by MAP

· Online Marketing The Next Wave organized by MAP
· Customer Service Communicating from mind leaders /e-learning .com on

· Dynamics of Leadership from Project Management Training On line

· Introduction to Project Management    from Project Management Training Online.

· Sales Force Training organized by Mobilink a Motorolla Network
· Certificate on ISO 9000 2000 QMS Designing and Documentation-from Pakistan Institute of Quality Control-Lahore Pakistan.
Job Profile
Marketing Coordinator -PIQC Institute of Quality: Assisting Marketing Executive and Assistant Marketing Manager in all marketing activities. Created the databank of 8000+ clients in Excel sheet with industry specification. Enhanced the e-mail data listing form 20,000 e-mails to 30,000 + e-mail lists. Creating and designing e-mail campaigns. Managing postal mailing campaigns of 5000+ organizations. Compiled and managed all the data of existing clients. Additionally coordinated the “Certified Quality Professional” a four months certification program-Batch -15-Lahore. Served as a research and survey team member for the CPBEP (Canada Pakistan Basic Education Project).Visited 5 different campuses of UE (University of Education) for the same. Compiled and entered the data of 750 survey forms.
Database Analyst -PIQC Institute of Quality: Responsibilities were to analyze the existing database of the organization and develop such a changes that make it more effective for their future decision making. Scrutinize and arranged the data in accordance with the industry, Professional Designations and the previous qualifications and City and country etc. Data consisted of 8000 records including corporate and individual entries. Analysis of the data with respect to the future prospects. And provided the recommendations about new entries.

Sales Executive -Warid -: Responsibilities include Meeting Sales targets, developing sales plan and exploring new markets. Making Daily activity reports. Introducing new promos. Visiting and dealing with corporate clients.

Sales Executive Abdul –Rehman Telecom-: Introducing V-phone in the region, developing Sales Channels for the regional Market. Meeting the sales target provided by the Management .Competitors Analysis and preparing sales reports.

Academic Supervisor AKSS (Al-Khaleej Schooling System): Lead the group of ten Instructors of the School. Developed the Syllabus and teaching plans aligned accordingly modern trends and compatible to PTB learning requirements. Supervised and ensured the implementation of the academic results.

Marketing Coordinator-PIQC Institute of Quality: Developing Quarterly Marketing Plan. Generating new sales inquiries, communicating with Advertising agency, competitor Analysis. Analyzing market trend .Doing statistical Analysis with the help of bar graphs, pie charts, line graphs and others. Focusing on new Clientele base and establishing client relationship with the existing clients. Coordinating with Training facilitators for Lectures and deliverable materials and Training venue Supervision.

Marketing Officer -A.A Com.: Launched and Marketed E-Faxing in Lahore. Duties assigned to convert the competitors' Analysis. To implement the marketing strategies. Reporting directly to the Marketing Manager .Involved in marketing planning with the director and Senior Management.

Sales Officer -Pakistan Mobile Communication Limited (Mobilink) PMCL: Discovering new markets for cell phone users. Meeting Sales Targets regarding mobile phone connections as well as the hand sets. Introducing various promos within and outside the region. Cold calling and corporate relationship building.
Sales Officer -Paktel (Cable & Wireless Co.)  : Introduced Cellular Communication In Sialkot Market And Went Beyond The Target Assigned by The Company. Targets assigned were both included connections as well as hand sets. Working under job rotation environment.

Ibrahim Publishers Marketing Cum Research Assistant: Introduced the 2nd edition of the1st Educational Guide of Pakistan. Developing New Sales Strategies, Competitors Analysis and Assisting In Research Work that Includes Field Research And Table Research. Explored 3000 out of 7500 list of institutions of Academic and professional training alone. Dealing with bookshop owners for the display of the Guide and corresponding with the institutions.

Professional Association

Remained member of Membership Committee from July 2009-April 2010.
Full Member of Marketing Association of Pakistan (MAP) since September 2008.

Ex-Professional Member Marketing Association of Australia and New Zealand (MAANZ)
Skills

Computer skills: Very good knowledge of Office 2007 package, Internet Browsing.

Language Skills: English Fluent, Urdu Native
Other Skills:
Excellent in communication and negotiation skills and ability to develop opportunities through formal and personal contacts .Strong track records in achieving impressive sales growth and increasing market share. People Orientation and Relationship Building, Skills, Community Contact with Public Coworkers, Helping Others, Social Interaction, Own Supervision, Problem solving skills, Research and Analytical Skills, teaching skill and Drawing
Key Intrinsic Values

Challenge, Competition, Excellence Knowledge, Using  Abilities, Work Mastery, Aesthetics ,Beauty, Autonomy, Creativity, Self-Expression, Ownership Risk – Adventure.

Hobbies

Traveling, Reading, Net surfing, computer games ,Monogram Collection collected over 1000 monograms, Drawing, e- learning

Website & Blog

http://www.marketingcircle.webs.com/
http://hrprofessionals-farhan.blogspot.com/ 
Personal Information




Nationality: Pakistani




Religion: Islam

Date Of Birth: 20th Dec 1972                                                        
Place of Birth: Sialkot

Marital Status: Married



Children: 2 Boys

